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benchmark for quality and integrity, 
with more than 89,000 employees, 
SGS operates a network of over 
2,600 offices and laboratories 
around the world.  
 
SGS Lanka (member of SGS 
group) has been offering services 
to Exporters, Importers, Traders, 
Manufacturers, Agents, Retailers, 
Governments and Institutions 
since 1995.  
 
Our qualified experts deliver 
comprehensive services and cost-
effective solutions including 
sampling, testing, inspection, audit 
& certification, Product Conformity 
Assessment (PCA), hygiene 
monitoring, Digicomply, 
Transparency-One for supply 
chains, environmental monitoring, 
fumigation, training and more. 

We are ISO 9001:2015 certified. 
Our state-of-the-art laboratories  
are ISO 17025:2017 accredited, 
and approved by the Ministry of 
Fisheries, Central Environmental 
Authority (CEA), FSSAI (India), and 
large global retailers.  
 
Industries and sectors catered by 
SGS Lanka: 
• Agriculture & Food  
• Consumer, Goods & Retail 
• Environment 
• Public Sector 
• Trade 
 
Products covered include:       Tea, 
Spices, Coconut products, Seafood, 
Meat, Dairy, Sugar, Oil, Food & 
Beverages, Garments, Toys, 
Textiles, Cosmetics, Personal Care 
products, Paint, Water, Waste 
water, Soil, Fertilisers etc. 
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The Information Communication Technology 
and Business Process Outsourcing Sector (ICT/
BPO) in its role as a Knowledge and Innovation 

Services Industry has been identified as a thrust sector 
under the National Export Strategy (NES), to Diversify 
and Develop Sri Lanka’s Exports. Under the NES the 
goal is to achive US$5 billion in Exports for this sector 
by 2022, and also the creation of a highly skilled work 
force of 200,000. It is also envisaged the facilitate 1000 
“Start Ups” by 2025. 

This sector has the potential to become the Largest 
Export Revenue earner for Sri Lanka, emulating the 
feats of the Textile and Garments Sector over the years. 
With the Government focusing on the identification of 
Sri Lanka’s exports for sustainable economic revival, 
following the challenges posted by the COVID 19 
Pandemic, the substantial contribution the ITC sector 
could make to this effort becomes obvious. 

Currently export revenue generated by the sector, 
mainly in the form of Exports of Software is estimated 
to be around US$1 billion. Customized Software 
Development and related services, are provided by a 
Highly Skilled and Innovative Work force. However 
according to Sector Sources there is a dearth of 12,000 
Trained Graduates to fulfill the current needs of Skilled 
Software Developers and other services. The Sri Lanka 
Association of Software and Service Companies 
(SLSSCOM) which is the National Association for this 
Knowledge and Innovation Industry in Sri Lanka, along 
with the other Stake Holders both in State and Private 
Sectors, are active, in facilitating Trade and business in 
the sector to support the programmes initiated by HE the 
President to grow the economy. The approach is to have 
in place the necessary Policies and Investments that 
are required to drive the Sector, to achieve economic 
development targets. 

In this regard SLSSCOM quite correctly states 
that a key ingredient to success is a highly skilled 

workforce in Technologies that are Transforming 
Industries and Nations. These include capacities in 
Emerging Technologies such as Artificial Intelligence 
(AI), Machine Learning (ML), Date Analytics (DA), 
Internet of Things (IOT), Drone Technology and 
Robotic Process Automations (RPA). For this purpose, 
assistance and inceptives are required from the State 
for Knowledge and Innovation Companies to generate 
high value products through investments. This has 
to take the form of “Venture Capital”, “Financing” 
and “Angel Funds” among other means. Investments 
are also required for “Accelerators” and “Centers of 
Excellence” to encourage and catalyze initiatives, since 
Global Organizations look at Countries that offer Niche 
Skills to locate their Innovation Labs. In this regard 
it is encouraging to note the opening of Multinational 
“HCL” Technologies in Sri Lanka, which will enable 
Talent Development of Youth, and Knowledge Transfer 
to place Sri Lanka in the Global Map for Information 
Technology. 

Further as highlighted at a recent seminar conducted by 
the EDB under the theme “Facilitating Digital Trade 
for MSMe “, there is wide scope for the provision of 
E- commerce Services, since their degree of penetration 
in Sri Lanka is still limited. This becomes particularly 
imperative in the light of Process Restrictions in 
International Trade imposed by COVID 19 which 
obviates physical contact between Business Partners. 

Green Technologies have also come to the fore in 
the World Economy related to both Production and 
Climate Change impacts particularly in respect of 
Developing Countries, to counteract the challenges 
posted by COVID 19. In this regard, in Sri Lanka the 
Agriculture Sector assumes great significance, both in 
terms of Food Security and to produce Food Products, 
particularly those with health benefits which are in 
demand in World Markets due to the Pandemic. These 
activities demand Effective and Innovative IT related 
Services to be competitive in terms of Productivity 
and Cost of Production. 

Overall, the ICT sector requires significant investments 
to upskill the Work Force, including reforms in 
Secondary and Tertiary Education, backed by enabling 
Fiscal, Financial and Regulatory Environments to 
facilitate Research, Innovation, and Investments, 
as well as Tax Incentives, if it is to unleash its full 
potential. 

 Editorial 
“The Potential of the 
ICT / BPO Sector for 
the Economic revival 

of Sri Lanka”

Geoffrey Tillekeratne
Chief Editor and Advisor Special Projects of the NCE,

(Former Director General of the Export Development Board)
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products & MarkEts 

Developing our own Intellectual Property 
(IP)  will be a tremendous 
boost for the export market.

Commenting on the way forward for FITIS and 
the industry, FITIS would like to commend 
the effective utilisation of technology during 

the lock down period due to the COVID 19 Pandemic.  
From a long term point of view FITIS would like to see 
implementation of a digital economy where effective use 
of technology within every element of the economy, be 
it the public sector, private sector, exporters, SMEs or 
the general public, will result in a contribution of 7% to 
the growth of our GDP over the next 3 years. Further, as 
an industry FITIS requests government support to help 
Local software product companies to 
assist them to become global players 
thereby contributing towards the 
ICT export revenue target of USD 
3 Billion”.

This is the industry that is going to 
drive every other industry forward. 
We have a very big responsibility. 
And it is time that we look beyond 
and start playing a role in digital 
transformation. We need to help 
organizations to transform.

Our first key mandate is to lead 
and drive digital transformation in 
Sri Lanka moving towards a digital 
economy and encourage the private 
sector, public sector, and citizens 
towards digitization.

Our second key mandate 
is to help, develop and 
foster creation of intellectual 
property within Sri Lanka 
and assist companies in their 
expansion to build global 
brands for these Intellectual 
Properties (IP’s) as a tool for 
economic growth, and wealth 
creation that is needed in 
today’s context. Further since 
export revenue is earned from 

services, and since Sri Lanka is ranked as a developing 
nation, having own IP will be a tremendous boost for 
the export market.

In the context of digital transformation, FITIS has 
identified activities which would focus on digital 
transformation in the upcoming years as a focal point 
on its agenda. Sri Lanka is far behind in embracing 
digital technology; be it the private sector, public sector, 
or as individual citizens. The activities we are looking to 
initiate this year are to encourage digital adoption within 

key industries  by providing expert 
consultation to organizations that 
require support, creating a platform 
to recognize digital initiatives, 
increasing ICT literacy levels 
within all sections of the population, 
supporting and assisting in expediting 
E-government initiatives, working 
with the government for digital 
payment adoption and internet 
penetration, and providing digital 
advisory and consultancy  for export 
companies by linking tech companies 
with our exporters. As a part of 
creating a platform to recognize 
digital initiatives, we will embark 
on a Digital Transformation awards 
initiative which recognize companies 
and industries that embrace digital 
tools and systems, in ways that will 

Mr. Abbas Kamrudeen
Chairman FITIS

Federation of Information Technology Industry 

Sri Lanka (FITIS)

Abbas Kamrudeen was re-elected as the Chairman of the Federation of 
Information Technology Industry Sri Lanka (FITIS) for the second term in 

July 2020 at the first ever virtual AGM. 

A leading figure in the ICT industry, Mr. Kamrudeen, counts over two decades 
of experience in Management, primarily in the IT/BPO sector. His experience 
ranges from Regional Manager of the "Capita Group UK" handling BPO 
operations of the BBC, to Director/CEO of AKLO Information Technologies Pvt 
Limited. He now Acts as the Managing Director of Debug Group of Companies, 
overlooking a number of Technology companies within the Group. He is also an 
Executive Committee Member of Asia Pacific ICT Alliance(APICTA), Serves as 
an International judge at the APICTA awards, and has also been appointed as 
a member of the Board of Directors of LK domain Registry, A Director of The 
ICT Skills Council of Sri Lanka and as a member of the Board Directors of the 
Federation Chamber of Commerce and Industry Sri Lanka. He has also been 
recently appointed to the SAARC CCI General Assembly.
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fundamentally reshape their organizations, and the 
customer experience.

In regard to the contribution to the national economy 
by FITIS, the Federation plans to assist software and 
service companies to increase export revenue to achieve 
the USD 3 billion target by 2025. Moreover, FITIS will 
also contribute to increase the current ICT workforce of 
80,000 to 200,000 in the coming years, since dearth of 
human resources remain the single most limiting factor 
of the growth of the Industry. Ongoing initiatives with 
NAITA, the Ministry of Education, and other Education 
related entities, including our own education and training 
institutes, to increase human capital, are some of the 
initiatives that aim to increase the ICT workforce. 
Furthermore, discussions are ongoing to commence a 
graduate conversion program for non-ICT graduates, 
to ICT graduates.

At present FITIS is also a member of regional bodies 
such as ASOCIO and APICTA, which enables us to 
position the Sri Lankan ICT industry especially at forums 
of regional importance, and share our success stories 
internationally. Further by working in collaboration with 
government bodies such as the Export Development 
Board (EDB) as part of the National Export Strategy, 
we have built the brand “IOI” (Island of Ingenuity). 
Additionally, with the EDB we have formed an 
Intellectual Property (IP) Taskforce to support, and 
recognize local software products that could to go 
international. This initiative will be used to promote 
aggressively our own Sri Lankan ICT, and knowledge 
services brands.

We also encourage FITIS members within the 
software chapter to develop internationally recognized 
ICT products, and solutions. At FITIS we support and 
encourage Companies to focus on the development of 
Intellectual Property, as this will undoubtedly be the 
future direction of the Industry. IP creation enables 
companies to develop a sustainable competitive 
advantage. Thus, to make Sri Lanka an ICT hub, such 
encouragement is needed and necessary in respect of 
all stakeholders to strengthen the ICT sector.

Therefore, for the purpose of more encouragement, it is 
imperative that we create awareness of new technologies 
such as AI, Robotics, and Data Science. Steps must be 
taken by all stakeholders to facilitate both the private and 
public sectors to use these technologies for their digital 
transformation processes, whilst educating decision 
makers on the importance of modern technologies. This 
is vital if we are to focus on economic development. As 
such, Government policies must encourage the adoption 
of such technologies while creating awareness. FITIS 
therefore hopes that the initiatives mentioned above 
that have been developed would cause a ripple effect 
that would enable more participation, and adaptation 

of such new technology.

For the purpose of adaptation, introduction to ICT 
must begin at school level. It is important that the 
future generations experience the use of ICT at a very 
early stage within the school curriculum. Thus, when 
they complete their secondary education, they will be 
equipped to utilize the full potential of ICT in whatever 
field they may choose. FITIS therefore encourages, and 
has embarked on initiative in regard to this. FITIS is 
committed to work with the Ministry of Education for 
curriculum reformation and to provide relevant resources 
to the schools and the University system.

Therefore, to make ICT a leading driving force of the 
economy, the country must look at the holistic picture. We 
must commence digitizing the government and private 
sector for improved connectivity and productivity. We 
must promote day to day encounters with technology 
so that citizens could familiarize themselves, making 
the economy more efficient.

Whilst Sri Lanka has a tough road ahead, some of 
our industries are now leading the change regionally 
when it comes to adoption of innovative technologies 
such as 4G. whilst FITIS is aware that most industries 
have not even begun to embrace new technology, the 
federation is hopeful that this would change over the 
next five years. As a country we must adapt to modern 
technologies such as IOT, 5G, AI, machine learning, 
and robotics to stay competitive globally, and increase 
national productivity. A shift in the mindset is required. 
We must now focus on building Smart Cities, as case 
studies have shown that it has successfully eliminated 
a number of challenges faced by the authorities such as 
crime, congestion and pollution. Unfortunately, progress 
has been slow compared to our neighbouring countries. 
More education, more training and more awareness is 
needed. However, there has been some great digitization 
efforts by both the government and the private sector 
in regards to health care, which we as a country should 
be very proud of. Every single industry will eventually 
have to adopt digital transformation in order to survive, 
and thrive. We are seeing digitally enabled companies 
becoming a threat to traditional giants every day. “Uber” 
and “Pickme” are reshaping the transportation industry. 
Tesla is the biggest threat to the automotive industry 
as it moves towards self-driving cars. The Advertising 
industry has been reshaped by companies such as 
“Google” and “Facebook”. Any country needs to be 
digital to stay relevant, and whilst Sri Lanka is presently 
slow, it needs to now fast forward its way to the top 
focusing on technology, to compete in  the global 
market.
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ICT and BPM/KPO 
Sector in Sri Lanka 

Mr. Channa Manoharan
Chairman 

Sri Lanka Association for 
Software Services CompaniesOver the past decade, Sri Lanka has grown 

into a premier destination for IT and BPM 
businesses. Both start-ups and larger 

companies of foreign and local origin have set up shop 
in Sri Lanka to cater to growing global demand. The Sri 
Lankan Knowledge and Innovation (IT-BPM) sector has 
achieved considerable milestones growing at an average 
rate of 20% per year to reach an estimated revenue of 
USD 1.5 billion in exports services in 2020. 

By 2019, Sri Lanka retained its position in the A.T. 
Kerney’s ‘Global Services Location Index’, ranking 
25th in the overall index and continued to be the leader 
in the ‘Financial Attractiveness’ category. Sri Lanka 
also was awarded the ‘Destination of the Year’ title in 
the Global Sourcing Association’s ‘Strategic Sourcing 
Awards (2019)'. The sector positions itself as a niche 
player in the global market as one of the reliable and 
innovative digital solution providers for small to large 
scale organisations and businesses.

The IT-BPM industry has been identified as a thrust 
industry as articulated by the National Export Strategy 
of Sri Lanka (NES) and in the recent National Budget 
which has a vision of establishing a digitally inclusive 
Sri Lanka, with citizen-centric digital government and 
producing global technocrats. The industry is well 
poised to achieve the government’s goal and the industry 
ambition of US$ 5 Bn with targeted interventions. 
Currently, the industry is the 4th largest export earner 
for Sri Lanka. It is Sri Lanka’s industry of the future, with 
the potential to become the #1 export revenue earner for 
the country. As the industry chamber SLASSCOM has 
a vision of growing the industry to be USD 5 billion in 
exports while creating 200,000 highly skilled workforce 
and facilitating 1,000 startups by 2025. 

One of the key strategies for SLASSCOM is marketing 
and demand generation for the industry. In collaboration 
with EDB, BOI, ICTA, Ministry of Foreign Affairs, 
and Depart of Commerce, SLASSCOM promotes the 
Sri Lankan knowledge and innovation sector under the 
brand of Island of Ingenuity (www.islandofingenuity.com). 
The opportunities in Sri Lanka highlighted as product 
engineering and captive innovation center to attract 

niche outsourcing work 
and digital innovation labs; 
digital gateway to Asia to 
attract product and platform 
companies to use the country’s location and ease of 
doing business as a beachhead to enter fast growing 
regional markets: and as a country creating global Digital 
Disruptors through IP, Products and Platforms. Several 
key initiatives are being executed targeted at potential 
investors, partners, and buyers to generate demand.

On building capacity and skills in the industry and 
to achieve the target of creating 200,00 highly skilled 
workforce by 2025, SLASSCOM works collaboratively 
with the government, academia (State and non-state) 
and industry to transform the General Education, Higher 
Education and Professional & Vocational Education 
sectors in order to build a future ready pool of talent 
required to position Sri Lanka as the epicentre for the 
knowledge and innovation industry in Asia.

Future Skills survey and roundtable initiatives are 
aimed at developing skills and capacity in technologies 
such as AI, ML, Data Science, IoT, Drones and Robotics, 
RPA, etc. to enable companies to offer products and 
high value services. Identifying these as future growth 
areas SLASSCOM has launched the Product & Platform 
Council, AI Centre of Excellence, Cybersecurity Centre 
of Excellence, and the IPA/RPA Centre of Excellence. 
Collaborating with the National Science Foundation, 
SLASSCOM plans to connect with eminent Sri Lankan 
expatriates in academia, professional bodies, and industry 
to expand research and innovation capabilities, create 
patents, and commercialize technologies.

SLASSCOM’s policy engagement with government 
continues to build on past two decades of efforts and 
achievements in making the industry attractive for 
businesses, entrepreneurs, and foreign investors. The 
industry is offered tax free status for all export income 
together with a host of BOI incentives for foreign 
investment. 

With more activity seen around startups and 
entrepreneurship we observe the immense growth of the 

http://www.islandofingenuity.com
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ecosystem and infrastructure showing signs of exciting 
things yet to come. Sri Lanka’s startup ecosystem value 
has more than quadrupled from LKR 5.4 billion to LKR 
21.8 billion in the past two years. With Sri Lanka ranking 
high in number of indices in Asia-Pacific region, we 
see tremendous potential for the ecosystem to support 
industry and government ambitions including attracting 
foreign capital and entrepreneurs looking to expand 
into the fast-growing Asia markets. SLASSCOM will 
continue to publish the Startup Sri Lanka report and will 
soon be launching the Startup Sri Lanka Accelerator 
to build and scale up startups collaborating with other 
enabler organisations in the ecosystem to realize the 
vision of facilitating 1,000 startups by 2025. 

In the face of the COVID-19 pandemic, the Country’s 
IT-BPM sector has emerged as a shining beacon of 
resilience and hope. Various companies in this sector 
have risen to the occasion and adapted their business 
and work models to cope with the global disruptions 
caused by the pandemic. 

The industry was integral to supporting businesses 
across the country as they addressed the challenges 
of adapting to changes caused by COVID-19, 
demonstrating remarkable agility, commitment and 
resilience in responding to the crisis; ensuring business 
continuity for local and global clients and prioritizing 
safety of all employees. The sector was central to the 
rapid deployment of work from home models and 
digital transformations, providing critical support and 
“essential services” to various sectors through highly 
skilled professionals.

“Drifting the curve” is the SLASSCOM industry 
strategy for building momentum to come out of the 
“corner” (current situation) stronger. When race car 
drivers approach a bend on the track, unlike ordinary 
drivers who slow down, they accelerate. This is known as 
“drifting the curve.” It’s all about how much momentum 
you have when you come out of the corner.” Companies 
that continue to make investments in upskilling talent, 
IT modernization and digital transformation during the 
period of inevitable demand deceleration will emerge 
stronger and better positioned for growth and to serve 

their customers better in a post COVID-19 new norm” 
said Channa Manoharan, Chairman of SLASSCOM

No one could have predicted the COVID-19 crisis 
or the measures that would be necessary to effectively 
combat such a threat. Fortunately, due to its very nature, 
the IT-BPM sector already had some WFH protocols in 
place and this made it somewhat easier for the sector 
to adapt when the country went into lockdown from 
March 2020. Many companies are continuing this ‘new 
normal’ by providing the necessary infrastructure for 
employees to work remotely. 

With the onset of the fourth industrial revolution, the 
effects of the COVID-19 pandemic, and associated pace 
of change, we plan to continue on our strategy to attract 
FDIs into the industry, accelerate the growth of existing 
enterprises through increased promotional efforts, 
enablement of growth in talent supply and quality, and 
creating opportunities available for new startups to put 
the industry on the envisioned growth path.

As we charge ahead looking to accelerate the growth 
of the industry, building on its competitive advantages 
of agility, cultural adaptability, niche talent base, ethics 
and superior quality of life, we call upon all stakeholders 
to make conscious efforts in supporting the industry to 
realise its shared vision.

About SLASSCOM

Sri Lanka Association of Software Service Companies 
(SLASSCOM) is the national chamber for the IT-BPM 
industry representing companies contributing to 80% of 
the exports in this sector. The IT-BPM sector is making 
a significant contribution to Sri Lanka’s GDP, exports, 
employment, infrastructure and global visibility of the 
industry. SLASSCOM is active in facilitating trade and 
business, propagation of education and employment, 
making our workforce future ready, encouraging research 
and innovation and influencing a progressive national 
policy framework for the industry. SLASSCOM has 
over 250 member companies employing nearly 100,000 
professionals.
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The ICT Skills Development Vision 2025 is 
now on the cards to develop ICT Skills in 
the country through the ICT Industry Skills 

Council (ICTISC), the apex body of the ICT Skills 
Development in Sri Lanka. The ICT skills council 
aims to prepare Sri Lankan workforce for Digital Sri 
Lanka and make Sri Lanka an ICT skill hub for the 
global ICT industry aligning with the government 
strategy of reaching a $3 billion industry with 300,000 
skilled workforces by 2025.

ICT Industry Skills Council has been formed by the 
government of Sri Lanka under the Ministry of Skills 
Development, and Vocational Training. Consisting 
of industry leaders and stakeholders, the ICT Skills 
Council is ICT Industry driven organization supported 
by the government. Further, ICTISC functions as the 
platform between the IT Industry and the Education 
Sector of the country.

The new skills requested by the ICT firms, besides 
the educational degree, are often qualities of a personal 
nature. Factors like attitudes, the world-view, personal 
communication skills etc. are more important than 
before when firms are recruiting new staff. The new 
needs are reflecting the changes taking place inside 
the ICT industry, but also in the relationship between 
the ICT and other sectors. The mastery of ICT and its 
integration into thinking the and business model has 
become a necessity in sectors like banking.

“I am honoured to have been allowed to lead 
the ICTISC,” said Mr Chinthaka Wijewickrema 

Chairman ICTISC and added that “To achieve these 
new, enhanced targets, we have to make a series of 
significant changes for the forward-march and overall 
progress of Sri Lanka’s ICT industry. We have worked 
out a comprehensive plan of action to make this 
initiative a reality”, He promised to continue building 
on the good work achieved thus far. “Certainly, we will 
continue playing an active role as the apex ICT body 
relating to Skills Development in the ICT Industry’ 
said Chinthaka Wijewickrema. Key to its efforts 
would be continued dialogue and partnership with key 
stakeholders that include the government, industry, 
and users, intending to harness the potential of ICT 
skills development for promoting and supporting the 
industry growth.

The ICT Industry Skills Council has formed to 
create national strategies and operational plans that 
will create standardized skills requirements for the 
various job roles in the industry. To develop the local 
talent pool, ICT Industry Capacity Building Programs, 
Networking Opportunity creation, Harnessing Young 
ICT Talents and Entrepreneurship, Promoting ICT 
Careers and Vocational Education, initiatives have 
been lined up at the strategic level.

Source:
https://www.dailynews.lk/2020/10/26/finance/232321/ict-
industry-skills-council-define-vision-2025

ICT Industry Skills Council define 
Vision 2025

http://www.dailynews.lk/2020/10/26/finance/232321/ict-industry-skills-council-define-vision-2025
http://www.dailynews.lk/2020/10/26/finance/232321/ict-industry-skills-council-define-vision-2025
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At a time when Information Technology is the 
lifeblood of the global economy, the sector 
which is keeping alive those businesses which 

are able to adapt to remote function during the COVID-19 
lockdown, it seems fitting to recognise those which have 
shown themselves to be the Best Workplaces among the 
SMEs in the IT/ITES sector of Sri Lanka.  

The ICT Industry in Sri Lanka has seen a rapid 
expansion in the last 5 years, rising to become the 
country’s fourth largest export earner with a goal of 
becoming a $ 5 billion industry by 2022. This goal would 
also create 200,000 direct employment opportunities and 
1000 start-ups. In addition to competing comparatively 
with her long-established neighbour India, as an 
offshoring service provider, what sets Sri Lanka apart 
and continues to draw the attention of international 
corporations is the wealth of talent of the workforce. 
Agility, value for investment, and cultural adaptability 
are some of those key areas where Sri Lanka provides 
superior quality, however the key ingredient has been 
the innovation and commitment of the employees in 
this sector.  

With this sector being one of the few which are 
expected to flourish and not suffer considerably from 
the demand shock of the impact of COVID-19, the IT/
ITES organisations will do well to understand how best 
to encourage this innovative spirit and support their 
people in excelling at their jobs. This will be specifically 
relevant to SMEs who will perhaps find it more difficult 
to weather the shocks of the lockdown and the resulting 
downturn in the global economy. 

Great Place to Work in Sri Lanka has compiled its 
inaugural list of the Best Small and Medium IT/ITES 
Workplaces. The list comprises of organisations that have 
been Great Place to Work – Certified™ and showcases 
areas in which these organisations perform better than 
the others assessed in the same sector.

Approximately 4000 employees from organisations 
with employees ranging from 20 to 500, were surveyed 
in 2019-2020, measuring employee perception and 
organisation practices. Analysis included comparison 
of the “Best 10 SMEs in IT/ITES” to the “Rest of SMEs 
in IT/ITES” and benchmarking against “Sri Lanka’s Best 
15 SMEs (2020)” and “India’s Best 50 in IT (2019)”. 
The list is being published in random order (Figure 1).

Assessment methodology

The Great Place to Work model (Figure 2) used to 
assess Best Workplaces is based on two lenses. Firstly, 

the Trust Index employee perception survey is conducted 
to understand the employee workplace experience. 
Organisations are measured on whether employees 
TRUST the people they work for, have PRIDE in the 
work they do and share CAMARADERIE among people 
they work with. Secondly, the practices in place to drive 
the employee experience are evaluated through a central 
submission termed the Culture Audit. Results for each of 
the listed organisations are audited to maintain accuracy 
and validity of its inclusion in the Best Workplaces List.

Great Place To Work model (Source: Great Place 
to Work)

Eligibility Criteria: 

• Organisations should be operating in the IT or ITES 
industry and verticals

• Organisations should fit in to Small and Medium 
category in terms of employee numbers (More than 20 
to less than 500 full time and part time staff)

• Conducted surveys should achieve responses at a 95% 
confidence interval

• Organisations should meet the minimum criteria of 
being Great Place to Work-Certified™ with the Trust 
Index Grand Mean of minimum 70% and Culture Audit 
score of 2 out of 5.

In order to arrive at the 10 Best Small and Medium 
IT/ITES Workplaces in Sri Lanka 2020, 60% weightage 
was given to the experience of employees and 40% 
weightage was given to the people practices in the 
organisation, with priority given to the areas of Listening, 
Collaborating, Developing, Balancing, Supporting, 
Hiring and Including.

The average Trust Index scores for the List and related 
Lists are represented in Figure 3.

Key differentiators of the Best vs. the Rest 

The Best 10 in IT/ITES outperform the Rest by an 
average of 9 percentage points. These organisations also 
maintain a positive perception nearly on par with that 
of the average among the Best in IT in India. However, 
in comparison to other SMEs in other industries among 
best workplaces in Sri Lanka, the Best in IT/ITES still 
have room to improve. Analysis of employee perceptions 
scores represent the overall employee experience, with 
the areas of notably higher scores being presented in 
Figure 4.

Best small and Medium It/ItEs 
workplaces in sri Lanka 2020
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In addition, the scores of the Best 10 indicate the 
below areas of strength.

• Facilities – a physically safe workplace

• Non-discrimination – based on religion, race, gender, 
age

• Camaraderie and fun at work

 High levels of trust lead to high performance

A good employee experience is a great result for 
engagement. However, how do these high scores 
translate to business performance indicators?  Comparing 
the scores of key organisational health indicators 
demonstrates the connections between workplace culture 
and business performance.

 Where trust translates to performance  

The representative matrices (Figure 5) indicate the 
comparative scores of the Best Workplaces to the Rest 
of the IT/ITES organisations, where the ideal scenario 
will show the majority in the upper right quadrant, and 
the least in the two left quadrants, which show that 
trust-building is required. 

A greater number of employees who are willing to put 
in that extra effort and stay committed to the organisation 
for a long time will result in a dedicated workforce who 
are invested in the results of the organisation, leading 
to a High Trust, High Performance Culture.

Those that speak well of their workplace to the 
external community will increase the brand value of the 
organisation and attract more talent to the organisation 
through advocacy.

Demographic insights

The demographic breakdown of the participants 
allows the identification of key areas corresponding 
to different groups of employees. Overall, across all 
demographics, Non-Discrimination was perceived 
well, specifically with respect to gender and age. This 
is a promising indicator in creating a more inclusive 
workforce. Additionally, results worth noting are the 
perceptions of women and millennials.   

Women

The overall female representation among the Sri 
Lankan IT/ITES organisations assessed is 37%, which 
is greater than that of 25% among IT/ITES organisations 
assessed in India, as well as 28% among the Best 15 
Non-IT SMEs in Sri Lanka.  However, this includes 
non-tech related positions, such as admin and HR. This 
can be further improved to reach the best case 49–51% 
scenario to ensure a diverse workforce which would 
result in a greater variety of ideas generated and more 
innovative thinking (ILO, 2019). 

The UN’s Sustainable Development Goal (No. 5) 
on gender equality monitors the number of women in 
managerial roles. The current global representation is 
27% with no notable increase over the last 5 years. It 
was observed that among the 10 Best SME Workplaces 
in IT/ITES in Sri Lanka, 28% of managerial roles belong 
to women.  Comparatively, the Best 15 SMEs in Sri 
Lanka have lower representation at 26%.  However, 
in order to make a significant gain on this target, more 
effort needs to be directed towards attracting women 
employees and ensuring that the workplace culture is 
conducive to upward mobility.

Even among the 10 Best SME Workplaces in IT/ITES 
in Sri Lanka, the female perception was found to be 
relatively lower than male perception in the following 
themes and therefore are areas for improvement.

• Work-life balance – Although this appears as an area 
of high performance, women perceive it notably lower 
than men 

• Performance management and associated work 
environment – in terms of workplace politics and 
favouritism by management

• Pride in personal job and motivation

Millennials

While the age demography of 26 – 34 years is 46%, 
of the IT/ITES workforce, this segment has the lowest 
perception amongst all employees assessed within the 
study, and when compared to the benchmarks (Figure 6). 

Notably, the IT/ITES sector continues to struggle to 
attract an adequate number of new graduates, with ICT 
being only the 7th highest sector attracting less than 5% 
of graduates (Labour Force Survey, Sri Lanka).  With 
the outlook of the sector, it is imperative that their areas 
of concern are addressed.  These are:

• Compensation – fair pay, profit-sharing and unique 
benefits

• Performance management and associated work 
environment – in terms of workplace politics, favouritism 
by management, fair evaluation and promotions

• Managers walking the talk

Areas of relatively high perception for Millennials 
were noted as workplace facilities, camaraderie, fun at 
work and pride for the organisation.

People practices 

As the organisation’s “People Practices” contribute 
to enhancing and driving a better employee experience, 
presented below are some examples of best practices.

• Collaboration: ISM APAC implements the “Start, Stop, 
Continue” programmer which is an action-oriented 
surveying technique that encourages employees to 
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present practical ideas for team-based improvement on 
activities. The inputs are escalated to the relevant director 
for actioning. This practice ensures that employees are 
involved in shaping the organisation, creating a sense of 
belonging and investment in the organisation. The key is 
to ensure genuine follow-up action from the management 
to maintain employee confidence in this practice.

• Inclusiveness: Synergen Health introduced a 
comprehensive “Equality Policy” which is practiced 
across hiring, remuneration and retention. The policy 
covers demographics of gender, caste, ethnic origin, 
religion, age and sexual orientation. Examples include 
equal opportunity job description in advertisements and 
providing development training equally for all staff 
members depending on their job requirements. A gender 
balance with a male/female ratio percentage of 49% 
to 51% is maintained and all individuals are treated 
equally in areas such as career progression and salaries. 
The representative numbers – 49% women at mid-
management level, and 33% at senior management level 
– show that this policy is being effectively implemented.

• Celebrating individuals: BoardPAC and IronOne 
Technologies introduced a “Wall of Fame” to their 
new office premises. This concept enables the team 
members to understand the more interesting side of 
their colleagues including their likes, hobbies, talents 
and even fantasies. All the past and present employees 
of the team have a spot on this wall. Hence, this wall of 
fame can also be considered a record and recognition 
of all members who have contributed to the team’s 
success throughout the years. This promotes sense of 

personal pride and belonging to one community amongst 
employees and adds a “fun” aspect to the workplace.

• Encouraging employee well-being: Gapstars provides 
“stress therapy” at the office.  In addition, healthy diets 
are promoted via recommended suppliers for those 
purchasing meals from external providers. Moreover, 
employees are provided with a monthly allowance for 
food, in addition to their benefits to encourage a healthy 
lifestyle. The investment in the well-being of employees 
will increase the positive perception of the employee and 
healthier employees will contribute better performance.

• Effective communication: To ensure absolute 
transparency of all processes and policies, 99X 
Technology has transformed this information in to 
‘knowledge models’ on the organisation’s e-learning 
platform, “Maturify”. Xians can read up and learn about 
the culture, values, ways of working, processes etcetera 
during their spare time and earn points for doing so. 
A monthly auction allows them to bid for gifts for their 
teams using these points. 

http://www.ft.lk/it-telecom-tech/Best-Small-and-Medium-IT-ITES-Workplaces-in-Sri-Lanka-2020/50-699781
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Talent is nurtured at an inspiringly young age; from a primary level, students are comfortable in working with 
technology. The brightest are afforded opportunities in the ICT stream, where over 85,000 are currently 
employed. This army of consultative and customer-oriented talent, growing by 20% year on year, is highly 
adaptable, innovative, and conversant in English - the country’s predominant business language. Competency 
Development Programs are held at a national level which, through focused training, has paved the way to take Sri 
Lanka to its visionary Center of Excellence (COE) status in key areas.

In addition, the country’s healthy business environment spells even more success for interested investors. 
Overall infrastructure (including power, modern utilities, roads, and telecommunications and office space) is 
favorable compared to the other nations and surpasses international standards through its cost-effective rates.

Sri Lankans are multi-lingual and multi-cultural, understanding and appreciating international cultures. Mixing 
business and pleasure has never been this easy; for the discerning expatriate professionals or frequent business 
traveler, Sri Lanka offers the best of both worlds.

Source: Export Development Board

what MakEs srI Lanka's 
workforcE stand out In thE 

Ict sEctor?
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Private sector:  Sri Lanka made inroads into the 
data processing arena early on, with punch card 
machines being installed in several organizations 

around 1946. It was way back in 1962 that IBM came to 
Sri Lanka on the invitation of the then Prime Minister, 
because the insurance business was nationalized and there 
were issues when handling data on insurance policies etc. 

There were several early initiatives in computerization; 
the first computer in Sri Lanka, an ICT 558 was installed 
at Walker and Sons in 1964. This was the first electronic 
computing system and primarily used for accounting. 
An ICL 1901A computer was installed at Associated 
Management Systems (AMS). DMS (Pvt) Ltd was the 
authorized sole dealer for Wang minicomputers in Sri 
Lanka; a Wang 2200T was installed at Jafferjee Bros for 
the processing of the weekly Tea Auction documentation. 
Jagath Robotics Pvt. Ltd (JRL) set up in May 1985, sold 
IBM compatible computers, printers etc., carried out training, 
and later in 1988, assembled 
computers.

By 1983, most of the larger 
companies such as IBM, 
ICL and Burroughs were 
represented in Sri Lanka. 
But a hardware vendor sold 
hardware, others sold software, 
but when customers required 
assistance, they did not know 
from whom to seek assistance. 
Informatics, set up in 1983, 
was a total turnkey solution 
company; the concept was 
to have just one phone number for obtaining assistance 
with regard to hardware, software, maintenance and for 
training requirements, so that customers did not have 
to go from one to another for their different computing 
requirements. Informatics International was set up as a 
separate entity at Informatics, and intended to enter the 
software outsourcing business, to export software skills, 
not only products. 

State Sector: The first public sector computer installation 
in Sri Lanka was at the State Engineering Corporation 
(SEC). An ICL 1901S with scientific function hardware 
accelerator, was installed at SEC in 1967. SEC undertook 
work for other organizations (as a Bureau) and the results 
of the GCE Ordinary Level examination were processed 

by SEC using a computer as far back as 1969. Other State 
sector organizations which had computer installations at a 
very early stage were the Central Bank of Sri Lanka, the 
Insurance Corporation, the Petroleum Corporation and 
the Department of Census and Statistics. The Petroleum 
Corporation which had an IBM 360 computer used to 
carry out Bureau work too. One such task in the early 
1970s was billing for the Ceylon Electricity Board. These 
electricity bills used to be printed throughout the night. 
The Petroleum Corporation carried out work on billing 
for the Department of Telecommunications, too. At the 
Department of Census and Statistics there was a large IBM 
360 computer, with 24 KB of memory. Punch cards were 
used by this Department for carrying out  work relating 

to the Census of Population, 
Housing and Agriculture in 
1971– the programs were 
punched into punch cards 
through manual machines 
and fed into a computer 
for compilation. About 20 
million punched cards used 
to be stacked throughout the 
office when work was being 
carried out on the census. 
An ICL 2903 computer at 
Mahaweli Authority of Sri 
Lanka was used by the Survey 
Department for land survey 

calculations; a WANG 220T was used by the Central 
Engineering Consultancy Bureau, the primary consultants 
to the Mahaweli Authority. An IBM 4331 mainframe 
computer at the Mahaweli Authority was used for running 
FORTRAN programs for reservoir optimization.

Banking: The Sri Lanka Automated Cheque Clearing 
House implemented in March 1988 was a significant 
milestone. The Real-Time Gross Settlement System 
which the Central Bank introduced in September 2003 
was a landmark development in the payment history 
and the digitization of financial services in Sri Lanka. 
Significant milestones were reached when LankaClear 
commenced the online Sri Lanka Interbank Payment 
System SLIPS, which enabled same-day funds transfers, 

History of ICT 
Development in Sri Lanka 

Ms.Aruni Gunetilleke
former Senior Program Manager, ICT Agency (ICTA) 

of Sri Lanka
former Assistant Director, Council for InformaWon Technology (CINTEC)
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and also set up the Common ATM Network. Several 
banks commenced computerization very early; the Bank 
of Ceylon commenced computerizing around 1978. The 
first ATM was installed by HSBC but this was a single-
location ATM. Sampath Bank in the late 1980s, was the 
first bank to install ATMs from which customers could 
access their account from any location. 

Communication:  Celltell, Sri Lanka’s first mobile 
telephone service, was established around 1987. The 
Sri Lanka Telecom (SLT) Network during this period 
was a monopoly and was heavily congested. In 1995 the 
very first Internet company in Sri Lanka, Lanka Internet 
was set up, and also the very first commercial email 
server, sri.lanka.net. In September 1995, the Lakehouse 
newspapers, Daily News and the Sunday Observer were 
published online by Lanka Internet. One of the most 
significant milestones was setting up the country code 
top level domain, .LK, and the commencement of the 
Lanka Education and Research Network (LEARN), the 
academic network in Sri Lanka. The Domestic Internet 
Exchange was launched in June 2001, as a joint effort by 
the Council for Information Technology and the Licensed 
Internet Service Providers Association.

Professional body: The Computer Society of Sri Lanka, 
CSSL was inaugurated in 1976.

Government Apex body on IT and industry bodies: 
The very first National Computer Policy for Sri Lanka 
was approved by the Cabinet in 1983. This was not a 
“controlling” policy. The philosophy underlying the 
National Computer Policy Guidelines was specifically 
stated as “to foster initiative and creativity in both public 
and private sectors, and to coordinate, encourage and guide 
these efforts rather than to control and regulate them”. 

Consequently, the Computer and Information Technology 
Act no. 10 of 1984 was enacted and the Computer and 
Information Technology Council (CINTEC) was established 
in 1984 as the apex Government body on computers and 
IT. Scattered ICT initiatives were thereafter harmonized. 
At CINTEC’s inception CINTEC organized concentrated 
programs on how to use computers and the benefits of 
using computers with a view to allaying the widespread 
fears that people had of computers and that these might 
result in loss of employment. CINTEC was later renamed 
as the Council for Information Technology, but with the 
same acronym.

Three associations were established in the early 1990s; 
viz. Sri Lanka Association for the Software industry, 
SLASI, Sri Lanka Computer Vendors’ Association, SLCVA, 
and the Association of Computer Training Organizations 
(ACTOS), LISPA and ISACA. The Federation of Information 
Technology Industry Sri Lanka (FITIS) was set up in 
1996 as a focal point for the ICT industry.

During the 1990s, due to terrorism in Sri Lanka, foreign 

clients were not keen to come to Sri Lanka. Therefore, 
canvassing was necessary, not only by individual 
companies, but by everyone concerned. To address this 
issue, a group comprising both small start-ups and mature 
companies converged and started the Software Exporters’ 
Association which eventually transitioned into the Sri 
Lanka Association of Software and Service Companies 
(SLASSCOM).

The e-Sri Lanka Development initiative: Despite all 
these initiatives, the stakeholder participants at the e-Sri 
Lanka - Consultative meeting held in June 2002, expressed 
views that infrastructure and telecommunication services 
in and around Colombo were well developed, but away 
from the Greater Colombo Area there was a gap which 
had to be remedied. This Consultative meeting was the 
inception of the e-Sri Lanka Development Program. The 
ICT arena in the country underwent a change with the 
implementation of the e-Sri Lanka Development program, 
implemented by the Information and Communication 
Technology Agency (ICTA) of Sri Lanka. ICTA was 
established in 2003 with the closure of CINTEC.

The ICT sector acquired national importance, mainly 
as a result of the implementation of the e-Sri Lanka 
initiative, which was a catalyst. There was enhanced 
access to ICT and local language content even in rural 
areas. Using ICT in Sinhala and Tamil was enabled. This 
triggered the development of Sinhala and Tamil online 
content. Nenasala centers were established throughout 
the island to provide access to computers, the Internet, 
relevant training and relevant Sinhala and Tamil content. 
Several e-Government initiatives resulted in enhanced 
delivery of public services online, with Government officials 
being trained and skilled in ICT. Citizens were trained 
under ICTA’s e-literacy project. ICT literacy increased. 
Broadband connectivity was already available within the 
country. The ICT/BPO industry became the 5th largest 
foreign exchange earner in the country. A comprehensive 
ICT enabling legal infrastructure was in place; a legal 
framework conducive for the development of the IT/ 
ITES industry was created in Sri Lanka, with the country 
being a signatory to international treaties on intellectual 
property rights such as the Berne Convention and WTO/
TRIPS. Sri Lanka also enacted an Electronics Transactions 
Act and a Computer Crimes Act, and is a signatory to 
the latest UN e-contracting convention. 

References:
1. The History of ICT Development in Sri Lanka; www.
ict-history.lk, LK Domain Registry, implemented by Ms. 
Aruni Goonetilleke and Mr. Chamila Liyanage.

2. Survey of Resources for Computer Applications in Sri 
Lanka, by Mr. John NLC Fernando

Formulation of a National ICT Policy - Consultative 
meeting, transcript, June 2002.
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Introduction

ICT sector is a sector which requires special focus 
as it has shown remarkable foreign revenue 
growth during the past years and has emerged as 

the fourth highest export earning sector in Sri Lanka. 

As a result of the recent pandemic which required 
the workforce to work from home where possible, 
online school education and trainings, and online 
ordering services to comply with social distancing 
requirements, the adoption of internet enabled mobiles 
and computers increased significantly around the 
world opening up new opportunities for businesses 
which had a boom of export-oriented business models 
for IT exports.

The IT sector is working towards a goal of US$ 
3 billion of annual Foreign Direct Investment to be 
achieved by 2022 along with a goal of building 1000 IT 
startups and a IT workforce of 300,000 professionals. 
Since 2020, the IT sector Government leadership is 
held by the President, Hon. Gotabhaya Rajapaksha, 
directly along with Secretary to the Ministry, Jayantha 
de Silva, a leading IT export company leader, thereby 
emphasizing the importance and priority that the IT 
sector is being provided. Corporate tax concessions 
too have been granted to the IT industry with a zero 
rated tax basis. The special brand recognition program 
of Island of Ingenuity which is supported by National 
Chamber of Exporters (NCE) and other industry 
bodies such as the SLASSCOM and EDB has a high 
focus on the IT industry.

The growth of the IT/BPO sector increased from 
US$ 850 million in 2015 to US$ 1. 089 billion in 
2019, which records a growth of 28% during the 4 
year timespan. The workforce capacity has increased 
300% to 120,000 IT professionals over the past 
10 years from the 40,000 capacity at the start of 
the decade.  Currently the industry is running with 
approximately 400 companies with major investments 
and collaborations from USA, UK, Sweden, Norway, 
India and Australia. 

The ICT/ BPO sector consists of several sub sectors 
such as BPOs, Software development services, IT 
Products which includes software products and 
hardware products or a hybrid such as Internet of 

Things (IOT) related 
emerging deep tech.  A 
trend that has emerged 
globally is the growth of 
deep tech which includes 
Artificial Intelligence, 
Data Science, Machine 
Learning, Blockchain, IOT, Robotics, Big data, 
Drones, Nano tech, 3D printing as having higher 
growth than the traditional technologies.

NCE collaborates closely with IT sector specific 
Industry bodies such as SLASSCOM, FITIS, Computer 
Society of Sri Lanka and ICTA. IT sector FDI growth 
support is carried out for over 400 contributing 
sector companies such as Virtusa, LSEG Technology, 
Pearsons, SyscoLabs, IFC, WS02, 99x, BoardPAC, 
Orel, WaveNet, nCinga,  OrangeHRM, Simcentric, 
Calcey, IronOne Technologies, MicroImage, 
Arimac amongst others and also for IT professionals 
who freelance and offer consulting services to an 
international clientele.

The Global Startup Eco-system report 2020 
published by Startup Genome states the higher trend 
of deep Tech vs Tech successes. It also shows the trend 
of Asia accelerating in its eco-systems.

Further growth potential is visible when using 
comparative regional performance for IT/BPO sector 
of a factor of 100 times as per the Sri Lanka IT eco-
system value of US$ 117 million vs the global average 
value of US$ 10.5 million, while countries such 
as Malaysia have a startup value of US$ 15 billion, 
Singapore US$ 21 billion, Philippines US$ 1.5 billion, 
Melbourne US$ 4.8 billion among others as per the 
Global Startup eco-system report 2020 by Startup 
Genome.

Further facts from a global perspective show 
the exponential growth possibilities of IT sector 
companies which have dominated the mature US tech 
stocks such as Zoom, Microsoft, Cisco, Slack, SAP, 
thereby showing emerging technology companies 
across the world that the potential adoption of tech and 
usage has increased worldwide.

Recent activity such as nCinga, a local IT startup that 
was acquired for US$ 15.5 million by Singapore based 

ExpErt VIEws

ICT is a promising sector to enhance Sri Lanka 
Exports and the recent pandemic can be a 
defining landscape for the boom of this industry.

Ms.Lakmini Wijesundera 
Co-founder and Chief Executive Officer 

IronOne Technologies and BoardPAC
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Zilingo which was backed by Sri Lanka – Singapore 
based BOV Capital are signs of a positive trend in the 
emerging and growing IT startup ecosystem.

The IT eco-system has many ongoing programs 
that have run, such as the government funded ICTA 
Spiralation grants and ICTA Disrupt Asia grants for 
startups which open doors to international venture 
funds along with mentorship, Export Development 
Board of Sri Lanka Export Market Access Grant 
schemes, Slasscom startup grants, Lanka Angel 
Network investments in local startups with mentorship 
to grow globally, venture funds such as BOV Capital, 
and Ironwood capital.

IT graduate output is approximately 12,000 and 
this is to be increased to 18,000 according to the 
current industry demand with upgrading the skills in 
the Deep Tech fields such as AI, IoT, Data Science, 
Machine Learning, and Robotics. Initiations by AI 
Academy, Slasscom AI Center of Excellence, and 
several emerging AI focused courses from local higher 

education institutions have emerged in response to 
these industry demands while a lot more is required.

The emerging startups faced challenges in the IT 
sector at the early stage while mature stage companies 
benefited from the boom.

Challenges related to equipment import in order 
to facilitate companies in software and hardware 
development emerged during the pandemic, and 
are being addressed case by case with the support 
of the EDB of Sri Lanka along with the industry 
organizations.

Conclusion

In conclusion, we are pleased to mention that the 
IT industry has globally experienced a boom and 
such increased adoption and capacity will provide the 
foundation for increased foreign revenue growth in the 
IT / BPO sector of Sri Lanka.
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By 
Mr. Dinesh Saparamadu
Chairman hSenid Mobile Solutions

The Digital Transformation 
of an Organization

The importance of going digital

Most businesses leverage on knowledge, technology or machinery to scale up their operations or enhance 
services. In the same way, digital technology can infuse certain benefits that help the business retain 

and expand its cutting edge. Successful enterprises are embracing technology to create digital workplaces that 
improve business cohesion. 

At first glance, digital technology can help improve communication, collaboration, content management, 
access to analytics data and social networking as well as staff and customer experience. However, simply going 
digital isn't going to cut it anymore. Every company’s digital strategy should essentially transform their business, 
streamline processes and make use of technologies to enhance their interaction with customers and employees, 
and deliver excellent customer experience at the same time.

One of the great benefits of going digital is the ability to track metrics and analyze the data that is gained during 
digital marketing efforts. More to the point, using these insights allows businesses to optimize their strategies and 
processes for even better results.

How do you decide on your digital strategy? 
Going digital is a no-brainer for every business of every size and fortunately there is a step by step process to 

arrive at your digital strategy while ensuring that you end up with at least 30% of your organization digitalised. 
Most organizations have 5 basic processes: HR, Customer Care, Supplier, Finance and Sales – and so, companies 
need to identify which areas are most conducive to digitalization and which processes are most at risk when they 
embark on their digital journey. Fulfilling the needs of the process at risk should be priority while you continue 
to pursue the others as well. 

	  

Digital or perish is the new mantra as companies accelerate to establish and expand their digital 
footprint. So, why is it imperative for companies to go digital in today’s world? With almost 
the entire world’s population with access to the internet shifting online to work, study and play 

during the global pandemic, going digital has taken on an even more urgent appeal. Despite this urgency, 
companies need to understand the nature of their business and what going digital will mean for their 
business and their stakeholders.
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3 Steps to Digital Transformation
The roadmap to going digital necessarily involves the following 3 steps of digital maturity. By carefully 

and accurately identifying each step, businesses can achieve optimal results for their business with successful 
digitalization:

Embarking on Step 1 will ascertain how your company stands on the road to digital maturity. The best thing 
about going digital is you can opt for it notwithstanding which stage your company is. 

There are three basic stages to digital maturity:

Infancy: At the infant stage or early stage you map out what has the highest impact on your business and deal with 
that process first in terms of digitalizing it. 

Primary: If your company is at the primary or engaged stage and your business is on the go, you can chart out a 
roadmap and create a matrix of what is important, how to optimize your assets and build connections on a digital 
platform.  Work at all the platforms and it will move forward, strategically. 

Tertiary: If your business is at execution or developed state, you can still use the matrix to enhance your decision-
making capacity and dashboards that come up from your digital platforms. At this stage where your company is 
well-established, you can leverage on the digital platform to garner new customers by using data-driven decision-
making for more targeted results. You can select digital technologies such as big data, artificial intelligence (AI) 
and machine learning depending on the nature of your business and aligned to your business strategy and goals 
to deliver an enhanced experience for your customers.

Going digital is also an exercise in sustainability because it reduces paper consumption and increases accuracy 
and efficiencies thus reducing wastage. Having a digital presence can also help you reach a wider audience at 
minimum cost thereby reducing overheads. 

The digital transformation of your business may not always be smooth and in fact you will probably have to 
adopt a digital mindset and adapt to a new culture, experiment with new technologies, acknowledge failures and 
invent new digital solutions that better suit the demands of your business – but the digital transformation if done 
right will be well worth the journey.
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www.99xtechnology.com

http://www.99xtechnology.com
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sri Lanka Brands in 
International Markets

Brand Logos

associated speciality rubbers (pvt) Ltd, 

Associated Speciality Rubbers was started in May 1986 with the object of 
producing for export, specialized grades of Natural Rubber. The Parent 
Company - Associated Traders founded in 1955 was well established 
in the export of conventional grades. Since then we developed many 
new types of NR which are needed in the industrialized world, put up a 
well equipped laboratory to check quality of raw materials and rubber 

produced for export and at present more than 20 grades are manufactured employing over 250 persons.

 We trained farmers (Rubber Small Holders) to produce high quality field latex, cup lumps and unsmoked 
sheet rubber in order to meet the stringent specifications and earn a better price. The Yatideriya Rubber 
Factory is situated in a remote village of Undugoda, 100 km north east of Colombo in the Kegalle district 
which has the highest concentration of rubber farmers. Over 600 of Rubber Smallholders supply their 
produce to the factory on  daily basis. 

Today, natural rubber is a very important industrial raw material with clearly defined parameters. In the 
past quality was determined by visual inspection. Now the consumers insist on technical standards. 
Therefore, we market all our products under the Trade Name “MERRYRUB” with technical data sheets 
guaranteed with a Test Certificate. 

Main rubber Grades Produced

Technically Specified Rubber (SLR/TSR), Superior Processing (SP/ PA rubber) ,Granulated Rubber,Grafted 
Rubber, Pharmaceutical grades of Natural rubber ,Deprotienized Rubber ,Depolymerized Rubber 

Website: http://specialityrubbers.com

99x technology

Headquartered in Sri Lanka 
with offices in Norway and 
Australia, 99X Technology has 

been adjudged one of Asia’s Best Workplaces for 2019 and is a regional leader in software product 
engineering and technology innovation. Its expertise has been proven through a 175+ portfolio of successful 
global software products developed since the year 2000, by partnering with leading Independent Software 
Vendors (ISVs) across Europe, Australasia and USA. 99X Technology has ranked among Sri Lanka's 
100 Most Respected Entities by LMD Magazine and has been ranked as a Great Place To Work for in 
the country for seven consecutive years.

Website: http://99x.io

http://specialityrubbers.com
http://99x.io
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Bopitiya auto Enterprises 

Bopitiya Auto is one of the leading and fastest growing manufacturer 
of Automotive Fastening & Suspension Components for the Sri 
Lanka and International Utility Vehicle, Commercial Vehicles, 
Multi Axel Vehicles, Trailers and Special Purpose Vehicles.

An ISO 9001:2008 Quality Management Systems, ISO 14001:2004 
Environment Management Systems & International Responsible 
Care Certified Company.

Website: http://www.bopitiyaauto.com

Buddhi International Engineering (pvt) Ltd 

Buddhi International Engineering (Pvt) Ltd is specialized in designing 
Machines for the Cashew industry a broadening its horizons to 
the agro food processing Industry. The company has a reputation 
in manufacturing cashew shelling Machines since 1999, and is 
accredited as a ISO 9001:2008, and HACCP certified company. 
Presently it exports 95% of its products among 25 countries. “Buddhi” 
Brand is well known for its quality output. Industry experts call them 
“The Originals” of Presidential Awards for the Best Inventor in the 
years 1999 & 2008, and The Best Exporter for 2010,2011,2012 and 
2013, consecutively.

Website: http://www.buddhiindustry.lk

ceylon Biscuits Limited

CBL (Ceylon Biscuits Limited) is one of the fastest growing local 
food conglomerates in Sri Lanka that manufactures and markets 
many leading brands of biscuits, chocolates, cakes, cereals, organic 
fruits, soy products, coconut value added products and many other 
product categories.

Recognized as a technology and innovation led producer, CBL, 
caters to a wide overseas market exporting to over 56 countries 
across all continents, through their production facilities in Sri Lanka, Bangladesh, & Myanmar. The group 
production facilities are accredited with process & quality certifications with world-wide acceptance. The 
backward integration program with over 10,000 Sri Lankan farmers provides strength and stability to 
CBL’s local sustainable supply chain.

CBL has been recognized and awarded many accolades at multiple forums comprising Quality, Global 
Certifications, Exports, Business, Industrial, CSR, Agriculture and Brands for the high level of standards 
and successes achieved. For further information, visit CBL Corporate.

Website: http://www.muncheelk.com

http://www.bopitiyaauto.com
http://www.buddhiindustry.lk
http://www.muncheelk.com
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ceylon cold stores pLc

Sri Lanka’s Delicious Legacy

Since it was first brewed in Sri Lanka in 1896, Elephant House 
Ginger Beer today has been consistent in its taste and quality. 
This drink has been made according to the original, authentic 
recipe with 100% fresh ginger root, which is harvested from 
local farmers.

Integration with our growers of Ginger under the sustainable 
Agricultural Sourcing Initiative, Ceylon Cold Store is working in 

partnership with the local Ginger Farmers in most parts of the country, to develop the Ginger farming 
industry together with the Regional Development Bank supported by the Central Bank of Sri Lanka.

Ginger beer is available in 400ml & 200ml glass bottles, 500ml,1ltr&2ltr PET bottles also 250ml and 
330ml cans

Quality & Certifications:

EGB has maintained the highest levels of quality and standards throughout and has earned ISO 22000, 
SLS (Sri Lanka Standards)                                         

Contact: Buddhika Abayakoon

Head of International Marketing – Consumer Foods Sector I Assistant Vice President –JKH

Address: Ceylon Cold Stores PLC. 148, Vauxhall Street, Colombo 02, Sri Lanka

Direct: +94112318713 I Mobile: +94769977688 I Email: Buddhika.ccs@keells.com

Website: http://www.elephanthouse.lk

dankotuwa porcelain 

With a proud heritage of over 35 years in Sri Lanka, 
Dankotuwa is synonymous for its luxurious and elegant 
porcelain tableware and giftware. The elegance, 

sophistication and superiority of Dankotuwa Porcelain, especially in its gold, platinum and Ivory ranges 
along with its subsidiary company ‘Royal Fernwood Porcelain’ have earned the company a reputation 
of being the best around the world. With remarkable craftmanship that radiates a sense of pristine 
beauty, the company has the unparalleled distinction of being the first tableware manufacturer in Sri 
Lanka to obtain the relevant ISO certifications,

Being the recipient of the bronze award in the catering products/table top specialties category at 
the prestigious ‘European Product Design Awards’ (ePDA) 2017, Dankotuwa Porcelain continues to 
be a trend setter and take world by storm by manufacturing superior quality porcelain tableware for 
reputed international brands such as Ralph Lauren , Macy’s, Country Road and Lenox.  As a result, the 
company has been instrumental in significantly expanding the profile of Sri Lankan porcelain tableware 
and giftware, to over 50 countries worldwide. Do visit our showroom and take a glimpse of the finest 
world class table ware.  

Website: http://www.dankotuwa.com

http://www.elephanthouse.lk
http://www.dankotuwa.com
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Imperial spices (pvt) Ltd.

Imperial Spices (Pvt) Ltd., is a subsidiary of Imperial Teas Group of companies 
established in 1994. At Imperial Spices we source the finest local Spices, offering 
superior quality, fragrance, potency and most importantly freshness.  From 
Cinnamon and Cloves to natural Nutmeg and strong flavoured Black Pepper, 
we simply offer the best Spices available.  You could get more information 
about the Imperial Group from the website 

Website: http://www.impratea.com

foreconns canneries

Foreconns Canneries, established in 1989 is the first fish 
canning  factory in Sri Lanka approved by the European 
Union. There are over 150 employees currently employed in both the Beruwala and Kalutara plants. The 
nature of business at Foreconns Canneries includes the processing of canned and bottled cashews, 
vegetables, chutneys and pickles and vacuum packed fish and dried fish. Foreconns produces a variety 
of ethnic food items including Fish Ambulthiyal, Jackfruit, Tender Jack etc. which are mainly distributed 
in foreign countries. 

The maintenance of European Union and Food and Drug Administration (USA) standards together with 
HACCP, ISO 22000 and SLS certification has enabled Foreconns to provide great satisfaction to end 
users in taste in every piece and drop.

Hotline:  + 94 71 0980980/ + 94 71 8466000 Tel: + 94 34 22 76112 / F: + 94 34 22 78112

Email: foreconns@yahoo.com   Website: http://www.foreconnscanneries.com

	  

John seafoods (pvt) Ltd

John Seafoods (Pvt) Ltd founded by Mr. Supun Chalinda Rodrigo in 2011, 
exports fish and fish related products to overseas markets specially to the 
USA and European markets under the brand name of “John Sea foods”. 
The company assures their customers consistent quality with a reasonable 
market price with safety packaging, timely deliveries and after sales service 
until goods are delivered at customers door. 

John Sea Foods (Pvt) Ltd, in the sea foods export sector became the proud winner of a couple of coveted 
Best Exporter Awards in fish and fisheries products sector from two prestigious awards ceremonies recently. 
The awards ceremonies were the Presidential Export Awards conducted by the Exports Development 
Board where the company was awarded for three consecutive years under same category and the Gold 
Award for Exports Excellence at the 2019 Annual Export Awards conducted the National Chamber of 
Exporters under the extra-large category respectively.

Website: http://www.johnseafoods.lk

http://www.impratea.com
http://foreconns@yahoo.com
http://www.foreconnscanneries.com
http://www.johnseafoods.lk
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Multilac
Macksons Paints, the manufacturers of the ‘Multilac’ brand has obtained SLS 
standards, as well as the ISO 9001 quality and ISO 14001 environmental 
certifications, confirming its procedures to be on par with the best in the 
world.

During a journey that spans 25 years, the ‘Multilac’ brand product range, which has been at the forefront 
of the paints and surface coatings industry in Sri Lanka, has been able to successfully market its 
specialized surface coatings and high quality paints, taking on global giants, emerging as a trail blazer. In 
recognition of its outstanding achievements, the ‘Multilac’ brand has been awarded the ‘Export Brand of 
the Year’, as well as the Best Sri Lankan Enterprise award and the ‘Presidential Export Award’. ‘Multilac’ 
has remained at the pinnacle, as Sri Lanka’s largest exporter of paints. ‘Multilac’ products have put Sri 
Lanka on the map in the surface coatings industry with exports to China, Australia, India, Maldives, 
Myanmar, Pakistan and the Middle East.     

Website: http://www.multilac.com

nestlè Lanka pLc
In keeping with our commitment to take Sri Lankan products global, 
Nestlè Lanka PLC has become one of the largest exporters of 
Coconut Milk Powder in the world with a global presence in over 
50 countries, and is also the market leader in Sri Lanka. MAGGI® 
Coconut Milk Powder is perfect for household as well as out of Home 
usage.
Website: http://www.nestle.lk

Lanka canneries (pvt) Ltd 
Lanka Canneries (Pvt) Ltd is the successor to the Marketing Department which 
was established by a British Civil Servant Mr. R.H. Basset in the 1930’s.

The Company uses state of the art fruit processing machinery to produce Jams, 
Fruit Cordials, Sauces, Fruit Juices, Fruit Nectars, Fruit Creams, Pickles, Chutneys, 
Sambols, Canned Fruits and Vegetables, Pure Kithul and Coconut Treacle, Vinegar, 
Coconut Milk, Coconut cream, Spices, Tomato Puree etc…

All products manufactured by the company are produced under stringent quality control standards which 
are complaint to ISO22000 and HACCP awarded by SGS and endorsed by UKAS Management Systems.

Lanka Canneries is the market leader in Sri Lanka for its product range and also exports to over 35 
countries around the globe with its presence in Tesco PLC and ASDA Walmart UK.

Website: http://www.lankacanneries.com

LMD: SRI LANKA’S PIONEERING BUSINESS MAGAZINE
Counting 26 years in the market, Lanka Monthly Digest (LMD) has gained 
a reputation for offering readers a holistic view of the local and international 
business, political, current affairs and management spheres. As the flagship 
publication of Media Services, LMD is Sri Lanka’s pioneering business 

magazine and the only magazine with Superbrands status in the country. Striving to achieve excellence 
in business journalism as Sri Lanka’s ‘Voice Of Business,’ the magazine is uniquely focussed on the 
big picture of the nation’s business landscape with a mission to shape opinions, promote corporate 
excellence and stop corruption. Covering international game changers in business to local corporate 
success stories, and sneak previews of what’s shaking up markets to emerging dynamics that challenge 
the status quo of the commercial world, LMD caters to anyone interested in Sri Lankan and international 
corporate, economic, financial, political and current affairs.   
Website: https://lmd.lk

http://www.multilac.com
http://www.nestle.lk
http://www.lankacanneries.com
http://lmd.lk
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richard pieris natural foams Limited
Richard Pieris Natural Foams Limited, known as Arpico is the pioneer manufacturer 
of 100% pure natural latex foam products over 40 years in Sri Lanka. 

Sourcing latex sap from our own Kegalle Plantations Plc, and processing them 
in own facilities help us to manufacture and supply the best quality latex foam 
rubber products to the satisfaction of customers around the world. 

Arpico manufactures 100% Natural Latex Blocks, Sheets, Pillows and Continuous 
Sheets from the factory located in the Export Processing Zone, Biyagama Sri Lanka. 

Our products have been tested and certified by reputed laboratories such as ECO, Oeko-Tex, LGA, 
SATRA, ABC and STROKE for their outstanding quality, consistency and durability. 

We also manufacture Organic Latex products certified for GOLS (Global Organic Latex Standards)  

Arpico Latex Foam has become a partner for many organic and 100% natural latex mattress brands 
around the world. 

Website: http://www.arpicolatexfoam.com    

nIdro suppLy (pVt) Ltd

NIDRO SUPPLY (PVT) LTD has grown from modest beginnings in 1974, to 
become a well-respected Organization, recognized at home and abroad for 
its integrity, fair trade practices and ethical values. For four decades, its brand 
(NIDRO LOGO) has been synonymous with quality and service.  The fastidious 
attention to detail in all aspects of its operation, has ensured that the   brand 
has maintained its position as a market leader in the field of Exports of a wide 
and varied range of fresh produce and   value-added food products from Sri Lanka.

Towards continuous improvement, and empowerment of Growers to migrate from subsistence farming to 
sustainable employment, the company has introduced technology driven solutions to ensure increased 
yields of   quality produce.  The Company guarantees prices and buy back arrangements. NIDRO also 
engages with organizations focused on Agriculture, to conduct training events for its Growers.  

Website: http://www.nidro-lanka.com
premier packaging International (pvt) Ltd.

We produce Tea tags and envelopes for leading brands being 
exported to several destinations from Sri Lanka. We use only food 
grade inks approved by machine manufacturers.  Our main focus 
is on quality consistency.  Our in-house designers work closely with our customers in order to cater 
to their precise requirements. We specialize in the manufacture of the highest quality tea tags and 
envelopes in order to meet customer requirements.

Website: http://www.premierpackagingint.com

Website: http://www.rancrisp.lk

http://www.arpicolatexfoam.com
http://www.nidro-lanka.com
http://www.premierpackagingint.com
http://www.rancrisp.lk
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royaL cashEws 

Thank you for picking up this bag of ROYAL CASHEWS King-
Size Premium Quality Cashew Nuts. What you find inside is 
the result of twenty years spent by my team and I in the quest 
to create the perfect cashew experience. 

Our award-winning nuts are hand-picked, hand sorted, and 
delicately flavored with premium ingredients to preserve the 

purity of the cashew, each of which is sustainably sourced from over 10,000 local farmers and harvested 
exclusively from Sri Lankan soil, a land world-renowned for the largest, milkiest cashew. And all products are 
certified with ISO 14001 EMS, ISO 22000 FSMS, HACCP & GMP internationally recognized certifications. 

This product “ROYAL CASHEW” in dehydrated form and in 19 flavors with 642 different packing and as 
101 gift items are packed to cater for both local & export market. 

We invite you to share with us our national treasure. 

ROYAL CASHEWS truly are the world’s finest, and this, is my personal promise to you. 

Website: http://www.royalcashew.lk   

http://www.royalcashew.com

samson rubber Industries (pvt) Ltd 
Samson Rubber Industries (Pvt) Ltd is a member company 
of one of the leading conglomerates in Sri Lanka engaged 
in the manufacture of Pneumatic Tyres and Tubes over 

last 03 decades. Our product range consists of Bicycle and Motorcycle Tyres, Tubes, and Agricultural 
Light Truck, Wheel Barrow and Turf Tyres, Trolley Tyres, Scooter and Golf Cart Tyres etc. 

We are an ISO 9001:2015 certified company by DNV Netherlands for the design, development, manufacture, 
and sale of pneumatic Tyres and Tubes. We use cutting-edge technology accordance with international 
standards and complying with social and ethical norms, and have been able to expand our global 
presence in 70 countries across all six continents. 

Our Key values continuous Innovation, On Time Delivery and Quality Consistency delight our customers. 

DSI TYRES, has awarded the Best Sri Lankan Brand Exporter - Gold Award for 2016 and 2017 at the 
annual Export Awards of the NCE.

Website: http://www.dsitire.com

rabeena food (pvt) Ltd

Spices and Savoured for Epicurean Sensations

Whether it’s the hot spice of a chill or the exotic aroma of cinnamon, 
the esoteric flavor of nutmeg or tropical fragrance of curry leaves, 
RABEENA infuses nature’s bounty of spices into the diverse platter of 

Sri Lankan gastronomic delights.  Whether within this parade isle or beyond her shores, the delectable 
taste of RABEENA traverses the globe to prompt an unimaginable explosion of the tastebuds.

Website: http://www.rabeena.com

http://www.royalcashew.lk
http://www.royalcashew.com
http://www.dsitire.com
http://www.rabeena.com
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samson International pLc 

Samson International PLC is one of the leading manufacturers and 
exporters of rubber products in Sri Lanka with over 30 years of experience 
in the industry. As a subsidiary company of the renowned DSI Samson 
Group, we pride ourselves on high standards and a professional service. 
We’ve received numerous recognitions and awards including the 5th consecutive gold award at recently 
completed NCE export awards. Our products are in accordance with British, European & other relevant 
international Standards, controlled by ISO 9001:2015 Quality Management System. In addition to that 
we also holds the ISO 14001, ISO 50001, FSC and BSCI certifications.

Our product range includes: 

• Rubber Hot Water Bottles • Industrial Gaskets and sealing 
• Food Grade Sealing Ring • Garden, Irrigation 
• Rubber Beadings and Profiles • Truck Mud Flaps, Road Humps and D-Bumpers 
• Rubber Mats (Household and Industrial) • Conveyer Belts 
• Rubber Flooring •We are also able to develop customized rubber products

Website: http://www.samsonint.com

samson rubber products pvt Ltd

Samson Rubber Products Pvt Ltd is a Pioneer Manufacturer of Industrial 
Tyres, Moulded Rubber Products, EVA, Nylon and Plastic Products 
from Sri Lanka. We have promoted our brand DSI Industrial Tyres and 
DSI Plastic over North America, Europe, Asia and Australia regions 
gaining much Consumer Appreciation. We operate three manufacturing 
facilities in Galle - Southern Province, Dompe - Western Province, Dalugama - Western Province.  

We engage Rapid Automation to achieve TPM. SRP employs a workforce of Skilled Operators, Engineering, 
Managerial Marketing, HR, Procurement and Administrative staff. Team Work is the Hallmark of our 
Company’s Success. We are an ISO 9001:2015 certified company with 25 years of Experience in 
Industrial Tyres and Allied Rubber Products Manufacture.  

The success Story behind our achievements center round Knowledge Management, Innovation, Continual 
Training & Development, Committed Quality Assurance. 

Website: http://www.samsonrubbers.com

wichy plantation company 

Wichy Plantation Company which was incorporated 1984, pioneered in 
manufacture and export of Coconut Kernel based products over 34 years. 
Production facilities are complied with BRC, ISO 22000, HACCP, GMP, Fair 
Trade and manufacture Organic, Kosher and Halal certified products. Presently 
Wichy serves retail, catering and industrial markets in Canada, USA, Europe, 
UK, Middle East, Japan and Australia. 

Website: http://www.wichy.com

http://www.samsonint.com
http://www.samsonrubbers.com
http://www.wichy.com
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http://www.jdcsl.com
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Export pErforMancE

sri Lanka Export statistics
Value in US$ - US Dollars Millions
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Q: What really distinguishes JDC Printing 
Technologies in the market?

A: As a market leader in the printing and 
packaging industry for the last 40 years, we have built 
a reputation for uplifting the industry while pioneering 
advanced technologies by partnering with world 
renowned brands such as Komori, Konica Minolta, 
Esko, Horizon, Itotec, Uchida, Trelleborg, Flint, Tesa, 
Dong Yang, Fujifilm, X-Rite and many others. 

As a result, the quality of our solutions is on par with 
world standards. Our key strength lies in our largest and 
most highly experienced factory trained technical team 
who create a strong foundation of trust with customers. 
These factors have helped JDC Printing Technologies 
to be the first choice for end-to-end solutions for all 
printing and packaging needs, from pre-press to post-
press while occupying a majority share of the digital 

printing market.

Q: What were some of the recent pioneering 
technologies you introduced to the market?

A: We recently introduced new technologies even 
during the pandemic to help customers shorten their 
lead times and target smaller volumes, most importantly:

The Konica Minolta Accurio Label Press AL-230,an 
advanced digital label printing system for label converters 
helping businesses to diversify into the industry without 
needing prior experience.

The MGI Jet Varnish Evo machine is another 
innovation which focuses on embellishment with 3D 
varnish image and hot foiling; a testimonial to our 
beyond printing range, also known as tactile printing 
where you can touch and feel the print. 

succEss storIEs

Nawaloka Holdings cementing its footprint through 
Strategic Subsidiaries in the Printing and Packaging 
Industry via JDC Group under Redline Capital. 

Mr. Amitha Karagahawatta, 
General Manager - JDC Printing 

Technologies (Pvt) Ltd.

Mr.Dinesh Mervyn, 
General Manager - JDC Graphic 

Systems.
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The KHS-AI for Komori offset presses, an Artificial 
Intelligence System with machine learning capabilities 
delivers productivity improvement, waste reduction and 
quality enhancement. More importantly, it empowers 
medium scale customers to deliver superior quality to 
compete with large scale enterprises.

 Our solutions cater to both local and export brands 
across all industries while our technologies give strong 
returns on investment and deliver world class innovative 
technology to enhance competitiveness.

  Q: How has JDC Graphic Systems entrenched its 
presence in the market?

A: Established in 1985, we are the market leader in 
pre-press services for flexographic printing, catering 
to more than 70 percent of the flexible packaging, 
corrugation, label and cup printing market. JDC’s pre-
press is considered one of the finest facilities in South 
East Asia operating with high-end solutions to deliver 
high quality Full HD Flexo plates to match gravure 
printing standards.

Despite the negative impact caused by Covid-19, JDC 
Graphics still achieved historic profits due to its expertise 
and operational flexibility. 

Q: How has the company earned its pioneering status 
in the industry?

A:  JDC has been the first to introduce new technologies 
to Sri Lanka and in some cases, the Indian subcontinent. 
For example, CTP for flexo, Full HD Flexo plate 
processing, CAD/CAM for cutting flexo plates. 

The combination of experienced pre-press operators 
and state-of-the-art technology enables JDC to provide 
customers with unparalleled service in a demanding 
market place

We are fully equipped with advanced pre-press 
software solutions and machineries from ESKO and Flint 
Group, Europe, specially developed for the packaging 
industry to handle any complex print project within 
tight deadlines.

One of the recent introductions was the ESKO XPS 
Crystal exposing unit which has won the prestigious 
FTA award and the launching of the ESKO WebCenter, 
a secure, web-based packaging management and 
collaboration platform for online approvals of packaging 
designs on Mobile, Tab or PC. 

We understand the evolving needs of the packaging 
market and the recent trend towards shorter turnaround 
times and rapid prototyping for new product development. 
Our investment and experience enables us to achieve 
best-in-class results with high productivity. 

Hot Line: 077 334 3334

General : 0112 389 160 / 0112 389 167

Email: jdc@jdcsl.com 

Website: www.jdcsl.com

INTERVIEWEE INFO

Mr.Amitha Karagahawatta, General Manager - JDC 
Printing Technologies (Pvt) Ltd. and Mr. Dinesh Mervyn, 
General Manager - JDC Graphic Systems. 

http://www.jdcsl.com
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The impact of 
COVID-19 on the 
Banking Sector 

As almost all the key contributors of the Sri 
Lankan economy, especially those involved 
with international markets, are affected 

by the pandemic, the economy is negatively affected.  
Key economic contributors such as apparel, tourism 
and remittances are deteriorating which also create 
issues for the long term sustainability of the finance 
and banking sector.

In the forefront of the countries’ economic recovery, 
Banks have been playing a pivotal role assisting the 
affected borrowers with financial assistance through 
moratoriums, concessions free waivers and self-funded 
loan programs. Banks also have made a significant 
contribution with tailor made digital services to suit 
the changing market dynamics. Although banking sector 
has been leading in supporting the revival efforts of the 
countries’ business operation, its capital adequacy and 
profitability was affected due to increased impairment, 
lower revenue and margins.   

How did Commercial Bank respond to this crisis?

Commercial Bank carefully assessed the situation and 
identified the key priorities of our customers during the 
pandemic. Strategies were developed covering the key 
concerns during the pandemic situation and carefully 
executed them covering all the crucial avenues.  Our 
Head office and the branches were in operation providing 
the best possible service to our customers. We also 
ensured that our customers in curfew imposed areas 
that they can access to their money though our fleet of 
Bank on Wheels (BOW) vehicles.  

In terms of moratoriums and working capital loans, we 
have make sure the swift processes in place to process 
applications which enable borrowers to obtain approvals 
from central bank and receive the funds early. The Bank 
forwarded over 4000 applications to Central Bank for 
Working Capital Loan under Saubagya scheme. The 
Bank has already disbursed loans exceeding the value 
of Rs. 20 billion. The Bank also took steps to reduce 
lending rates several times since the outbreak of the 
pandemic and has reduced as much as 4% from some 
loan products within 2020.

We are the first bank to launch its own loan scheme 
with an attractive interest rate, especially for export 
oriented SME’s and women connected SME’s, who 
were affected by the pandemic funded by IFC, followed 

by another loan 
scheme for Micro 
Businesses. 

Did the Bank offer 
any additional 
facilities to affected customers other than government 
moratoriums?

We understand the value of the long term relationship 
with our customers. We have foregone this risk and we 
developed a series of options to help our customers 
to maintain their financial health.  As a solution we 
introduced special Payment Relief Schemes that include 
up to 20% “Rebates” on early settlements of accrued 
interest during moratorium periods, “No capital pay” for 
certain periods, additional moratorium periods, Equated 
Monthly Installment schemes for Credit Cards and 
“Debt Consolidation Plans” for SME borrowers with 
multiple borrowings. We evaluated the SME customer 
and Individual customer needs separately and formulated 
these options which provide solutions to majority of 
our customers. 

Financial position of the businesses, socials 
demographic factors might vary from customers, 
therefore based on the requirement we can tailor make 
the scheme to match their requirement. And they still 
have the opportunity to discuss the available options 
with the Bank to seek a feasible solution.

What is your assessment on how the Banking industry 
will fare over the short term and what challenges 
can be anticipated?

Even though several sectors are adapting to the new 
normal situation, global environment of the pandemic 
is still volatile. Therefore, it will take longer time than 
we anticipate for the main sectors to recover and resume 
their operations in the optimum capacity.  Decline in 
the GDP and the additional pressure on the sector due 
to additional costs incurred and the halting of recovery 
efforts will negatively affect the balance sheets and two 
major ratios that dictate the health of the banking sector, 
namely capital adequacy and liquid asset ratios.

To suit the prevailing conditions, the sector will 
have to keep adjusting its operations, guidelines and 
processes. The parameters that apply to determine the 
credit quality, classification of customers, some of the 

Mr. S Renganathan
Managing Director / Chief 

Executive Officer
Commercial Bank of Ceylon PLC
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operational guidelines have changed. Also the sector 
has to deploy a substantial amount of manpower into 
constant servicing, and maintaining of various relief 
schemes, guiding customers to obtain the suitable 
options for them and all affiliated work related to the 
relief schemes. The sector will have to operate in a 
very different environment and everything from credit 
evaluations, risk appetites and to accounting standards 
will have to undergo adjustments in the medium term.

Few sectors will need extra support to even re-start 
their operations and the onus would be on the regulators 
and the sector to cater to these special segments through 
a comprehensive post moratorium package.    

Are you confident of the sector rising above this 
crisis?

As the pandemic is still evolving, it is difficult to 
assess the effects at this level. But banking as a sector 
has shown its resilience in recovering from the pandemic 
and supporting its customers.  

It is largely attributed to the fact that banking is well 
regulated industry with very stringent risk and Business 
continuity planning procedures in place.  As the sector 
has not faced a similar situation, banking sector has 
followed the guidelines set by the regulator. Having 
handled its different economic challenge conditions, we 
are very confident of the sector can steer trough these 
challenges as well.

What will be the main focus of the Bank in the short 
and medium term in this environment?

Supporting to maintain the financial health of our 
customers is our main focus during this challenging 
period. Commercial bank as one of the largest lenders to 
small and medium entrepreneurs (SME), we recognize 
this category as one of key growth areas of the Bank.  

Having introduced relationship management to SME 
sector through our very own “BiZ Club”, we intend to 
better cater our facilities to entrepreneurs to enable them 
to revive their businesses.

As the consumer dynamics are skewed towards digital 
onboarding, we are further strengthening our digital 
services to better service our customers. This was one 
of our key strategic focus areas even before pandemic 
situation. We also plan to use e-commerce and use of 
technology further in better profiling our customers.

INTERVIEWEE INFO

Mr. S Renganathan

Managing Director / Chief Executive Officer

Commercial Bank of Ceylon PLC
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Head quartered in Hong Kong, Scanwell is a 
global logistics provider with regional offices 
in North America, the Far East, Asia, and Europe 

providing total logistic solutions, and one of the first in 
the field to be recognized as a licensed freight forwarder 
in China.

Our office and agent network covering the entire globe 
are responsible for plethora of service options we offer.

Scanwell Logistics Sri Lanka has their head office 
situated close proximity to the international harbor in the 
commercial capital of Colombo, whilst having a 24 hour 
operational office in Katunayake Air Cargo Village  with 
warehouse facility providing services for both exporters 
and importers. Our branch offices at free trade zones 
in Biyagama and Avissawella to facilitate the needs of 
our valued clients. 

A well experienced and professional team of staff 
is available to provide our expertise in 3PL and 4PL 
seamless logistics in order to ensure economical business 
transactions in relation to the supply chain.

Scanwell facilitates the basics of logistics and supply 
chain to its clientele and works towards the 7 R’s of 
Logistics Management; “Getting the Right product, in 
the Right quantity, in the Right condition, at the Right 
place, at the Right time, to the Right customer, and at 
the Right price.”

Communication is an essential factor in the service 
industry, which is why we have established 24-hour 
communication platforms in order to enhance customer 
experience. 

OCEAN FREIGHT 

Registered under the Federal Maritime Commission 
in United States of America, Scanwell Logistics offers 
a wide range of ocean freight services, mainly revolving 
around NVO, Loose Cargo Consolidation, Flat-pack, 
GOH Mix Load Capabilities, Buyers Consolidation 
and Freight Management Service. Additionally, expert 
members of our staff coordinate with partnered shipping 
lines in order to reduce total landed costs whilst improving 

efficiencies throughout your supply chain.  

Globally, Scanwell has ocean partnership contracts 
with all major shipping lines, whilst having a 
committed  yearly volume, allowing us to fulfill 
commitments to our clients. Strategic load planning 
and information management coupled with our bulk 

negotiations enables us to offer viable ocean transport 
options.

Being a frontrunner in the industry, Scanwell is in a 
position to handle specialized commodities and project 
cargo with the assistance of our global network. 

Scanwell, as a unified operation, prioritizes customer 
needs through the strategic loading of goods for priority 
discharge, as well as offering vender-management 
support. Furthermore, we assure the optimization of 
capacity to enhance cost benefits in the supply chain 
through systematic export consolidations. 

AIR FREIGHT 

Air Exports, primarily from the garment industry, has 
been a main source of business from our inception, and 
has evolved into the export of many commodities such as 
dangerous goods, for which we  have appointed highly 
qualified personnel to undertake the responsibilities. We 
specialize in the movement of both flat-pack and GOH, 
spanning across all global destinations, and our levels of 
service, ranging all extents of the Incoterms are highly 
commended by our clientele. 

We work with all direct and off-line Carriers, offering 
both primary and secondary service options, of which, 
pricing is on tonnage commitment to them, contract or 
spot basis. 

 Transporter systems, both contracted and owned, 
enables cargo to be picked up, stored at our warehouse 
at air cargo village or handed over to the airline at 
convenient times for the client. 

We ensure that coordinated import consolidations 
across the globe is offered through our partners, and on-
arrival customs clearance for raw material is facilitated 
through our 24-hour operational office at the air cargo 
village. 

Multimodal capabilities-

The strategic location of our office in Sri Lanka allows 
us to specialize in handling transshipments (Sea to Air/Air 

Scanwell Logistics 
“Pioneers in Global Logistics 
with Local Expertise”
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to 
Sea/Air 
to Air/Sea to Sea) 
as well as the required road 
transportation, both at the point of origin 
and the destination. We are also capable of multi-
country cross stuffing through the use of Colombo as a 
hub for international transportation. 

To uphold our frontline service level, our valued clients 
are offered economically viable end-to-end transport 
methods, with multimodal transportation and customs 
clearance at the origin and destination, on a consultancy 
basis, whilst effectively administering the method to 
action.

BONDED WAREHOUSING  

The innovative nature of Scanwell Logistics saw the 
birth of the bonded warehousing facility in 1996, where 
an offshore warehousing facility was acquired, ideally 
placed in the midst of the trade routes connecting Asia 
to Europe / USA. 

From its inception, the bonded warehouse facility has 
functioned through the harmonization of relevant authorities 
and has immensely assisted the export manufacturing 
industry in housing imported raw materials for production. 
The 24-hour operation facility guarantees a low-cost, fast 
delivery alternative for customers, ensuring that there is 
no damage or pilferage of goods. Our highly experienced 
team is also able to release cargo on weekends, if requested, 
provided the necessary documentation. 

PROJECT LOGISTICS

The expertise of our staff, which spans a large variety 
of subjects, is utilized to assess project requirements, 
recognize the best logistical practices, and carry out 
projects to their completion. 

Our Solutions Cover: 

- Industrial projects related to Renewable Energy & 
Chemicals,

- Construction and Equipment

- Rail Systems

- 
Steel

- Cement

- Telecom Equipment 

- Power Plants & Wind Power Paraphernalia 

- Factory Relocation 

- Moving Oversized Apparatus and Vehicles. 

Furthermore, our team of experts coordinate with the 
relevant authorities and advise preeminent methods to 
cater each clients demand. Due to our global presence 
and access to some of the world’s best carriers, we are 
highly flexible and able to undertake any project for 
our valued clients. 

CUSTOM BROKERAGE 

Scanwell Logistics Colombo specializes in customs 
clearance services for all types of merchandise and 
commodities including project cargo arriving into the 
country from across the globe. Our team ensures a smooth 
and speedy process, in an otherwise stressing situation by 
carrying out the clearance of goods, hassle free, in line 
with the regulations set by customs and other authorities; 
leaving the customer to focus of their core business 
priorities and functions. 

TRANSPORT/HAULAGE  

Scanwell Logistics is highly established in the haulage 
industry. Through the use of on-demand technology, 
combined with a team of professionals, we are able to 
schedule and allocate a fully equipped and maintained 
fleet of vehicles and container trailers, fitted with GPS 
trackers, offering concepts such as the ‘Milk Run’, 
which is tailor-made to minimize transportation costs 
and reverse transportation.  

INDUSTRY SPECIALITIES 

APPAREL 
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Our 24-hour operation warehouse at the air cargo 
village supports both the ‘Garment on Hanger’ method; 
a cost effective direct-to-retail store transport model, 
as well as the commonly used flat pack transportation. 
We also provide value-added services for the apparel 
industry such as barcoding, pick & pack, labelling, 
and wrapping for air freight, and special loading 
arrangements. Furthermore, segregation, as per buyer 
requirement, and all other aspects of air freight are 
facilitated. 

TRADITIONAL CARGO

Our services fulfill the requirements of tea and rubber 
exporters and any other similar products, with the aid 
of our large global partner network. Economical price 
structures are also worked out, in order for the exporter 
to compete with the global market.  

PERISHABLES CARGO LOGISTICS?

We offer a range of services in relation to moving 
perishables from their point of origin to their destination. 
We are able to move perishables and cold chain products 
such as: 

- Processed food

- Juices

- Meats and Seafood

- Dairy Products

- Fruits and Vegetables

- Pharmaceuticals

- 60C Frozen Sea Food Container Handling 

Our expert team of staff are able to cater to all 
requirements from our valued clients. In order to ensure 
the preservation of the freshness of products, Scanwell 
Logistics manages a network of supply chain solutions 
including refrigerated trucks and cool room facilities, 
which all use temperature-controlled storage. 

AUTOMOTIVE LOGISTICS

Scanwell Logistics offers solutions for the time 
sensitive needs of the automobile industry and ensure 
that local companies receive spare parts that are imported 
in a timely manner for the usage of the customer. We 
also specialize in vehicle clearance, mange yard facilities 
and handle deliveries to the customer.

DANGEROUS GOODS AND SENSITIVE CARGO

We at Scanwell have employed highly qualified 
personnel to carry out the international transportation of 
dangerous goods under the relevant required conditions. 
Scanwell Logistics is highly capable of handling 
sensitive goods for the United Nations, as well as other 
governmental/semi-governmental organizations. 

MARINE INSURANCE

Scanwell Logistics works with multiple partners 
who offer the best marine insurance solution for your 
consignment or projects, for maximum protection and 
a hassle-free procedure.

E-COMMERCE LOGISTICS

Our E-Commerce platform allows us to work with 
multiple buyer networks and offer logistics receiving 
goods sorting, storing and immediate pick and pack for 
dispatching to the buyer at the required place and time.

VALUE ADDED SERVICES

We specialize in assisting businesses to and from 
the United States and China by offering company 
registration for import and export purposes in order to 
cater to your customer, with an end to end marketing 
& retailing criteria.

Sri Lanka is offered to valued business partners as a 
hub, for cross-selling purposes around the globe.  

Scanwell Logistics Colombo is a leader in the global 
supply chain logistics industry and armed with experience 
in serving the e-commerce sector. We focus on the use of 
technology-based applications to transform customers 
supply chain processes and maximize productivity, 
whilst ensuring a lower cost. We are able to cater to 
each client’s requirements and needs in terms of orders 
and time frames, whilst ensuring a lower price. 

CSR PROJECTS - Fundamentally, Bridge 2 Peace 
provides the rural communities in

Scanwell Logistics Colombo believes that as 
corporate citizens we bear a sense of responsibility – 
(giving back to society without emphasizing on less 
privileged) for the welfare of the less privileged in our 
communities. We strive to fulfil our obligations to the 
Sri Lankan society through our support of Bridge2Peace, 
a registered non-profit organization founded by Mrs. 
Bernadine Anderson, and supported by family and 
friends. Bridge2Peace supports rural communities 
in Lunugamvehera, Mullativu, and Diyatalawa, by 
providing early childhood education, teacher training, 
and vocational skills, whilst ensuring that each student 
is provided with a wholesome meal every day. The 
programs established by Bridge2Peace are structured 
to empower children and improve the lives of the lesser 
privileged. 

Members of the Scanwell staff are highly involved 
with Bridge2Peace schools, through the provisions of 
funds, as well as hands-on activities such as the painting 
of the schools. Through our support, Scanwell Logistics 
aims to empower the lives of the youth through the 
increased access to education for the betterment of their 
future, whilst allowing them equal opportunities in life.
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samtessi Brush 
Manufactures (pVt) Ltd.
01.Introduction 

Samtessi Brush Manufacturers (PVT) Ltd was 
incorporated in 1993 and now has become a leading 
manufacturer and exporter of brush ware. 

It is a subsidiary of the DSI Samson Group 
(Pvt) Limited, a family-owned premier business 
Conglomerate in Sri Lanka. Samtessi is having a 
combined experience with their foreign partners M/S.
Essef and M/S.Luva from Belgium and Netherland 
respectively. SBM is an approved company in the 
Board of Investment (BOI) of Sri Lanka.

 Samtessi Always ensures the aspirations of 
customers by providing them the highest satisfaction 
while adding a class economic value to its all 
stakeholders. The uniqueness of this company is 
its drive towards the protection of the environment 
following Eco-Friendly business processes. Adherence 
to Corporate Social Responsibility brings about a 
Reputation to the company. They are committed to 
serving all their stakeholders with the ultimate goal 
of delivering quality and environmentally friendly 
products to their customers. 

It offering a wide range of brushworks and now 
literary sweeping the world from the United Kingdom 
to Europe, Japan, Middle East, Australia and United 
States of America Covering the globe. They consider 
their staff as the greatest asset. Their dedicated staff 
and Experience of twenty-two years in the field of 
Manufacturing brushes and brooms facilitated their 
Long Journey to Success.

Figure – Plant location of Samtessi

Samtessi Head office is located in No.110, Kumaran 
Rathnam Road, P.O. Box 778, Colombo 02, Sri 
Lanka. Samtessi Factory is strategically located in 
the Coconut triangle area of Kurunegala, getting a 
competitive advantage from its key suppliers of coco 
fiber and timber. The company successfully operats 
under the leadership of Mr. Lalith Jayawardena, the 
Managing Director of Samtessi Brush Manufacturers 
(PVT) Ltd.

02. Awards and Quality Standards.

Samtessi has been awarded many quality 
certifications because of the adoption of good 
manufacturing practices. They have been also 
awarded the SEDEX certification, which complies 
with International Labor Standards, Health and Safety, 
Environment and Business Ethics. FSC certification 
is another greater achievement by Samtessi offered 
by Forest Stewardship Council for their compliance 
with the highest social and environmental standards 
on the market. Apart from that Samtessi is recognized 
as a reputed company with awards such as CNCI 
Achiever Award and NCE Export award.

Figure – NCE Awards won by Samtessi

They adhere to stringent procedures and guidelines 
in all business activities including initiating, 
producing, and marketing. They assure the quality 
and efficiency of their products with a responsive 
service to the customers. They follow higher industry 
standards in the manufacturing process such as using 
high quality and superior raw materials according to 
customer specifications. Samtessi has been awarded 
both local as well as global awards for their Ethical 
considerations towards stakeholders including 
Environment and influencing customers to embrace 
the purchasing of eco-friendly products.
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03. Useful information for customers

 The philosophy of Samtessi guides the company to 
offer a wide range of innovative assortments to cater to 
the customers' aspirations. Samtessi introduced brush 
ware under the household, Builders and Industrial 
brush ware ranges.

 According to the company standards, they are 
highly focused on the interest of clients, employees, 
suppliers, and shareholders when making a decision. 
Innovativeness and adaption with a keen sense of 
responsibility while Eco- friendly products are the 
unique qualities of Samtessi that attract customers 
which is the secret of their successful global presence.

Customers who are inspired by the responsibility 
and consideration of Samtessi Brush manufacturers 
towards Environmental conservation tend to buy the 
products only from them thereby creating a loyal 
customer base. Production of eco-friendly products by 

using natural raw materials reduce ungradable disposal 
to the environment and helps to ensure environmental 
sustainability by minimizing environmental pollution. 
As brushers are fully manufactured with the processing 
of natural substances, it eliminates all the harmful 
impacts on the people who are using them.

Samtessi successfully operates in Sri Lanka as a 
leading exporter contributing to GDP and economic 
growth of the country and encourage local suppliers 
by purchasing required raw materials from them. 
Samtessi Brush manufacturing (PVT) Limited has 
secured its place by executing its business strategy 
in achieving a global presence by being a customer-
oriented business.

Contacts: 

Web: www@samtessibrush.lk

Email: info@samtessi.com

Telephone : 0372238440 / 0777815030 

The article has been prepared with information 
provided by Mr. Nuwan Kulasuriya, General Manager 
of Samtessi Brush Manufactures (PVT) LTD and 
through discussions, interviews.

http://www@samtessibrush.lk
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Rubber has always been one of Sri Lanka’s 
traditional exports along with tea and coconuts. 
One of the country’s leading rubber exporters, 

Samson International’s export portfolio consists of a 
variety of extruded and moulded rubber products for 
numerous international brands with its major export 
markets including Germany, Japan, South Africa, 
Netherlands and India.

Drawing on the experience and expertise of its sister 
company DSI Samson Group, the organisation lays claim 
to over 30 years of experience in the manufacturing 
industry. In a bid to provide rubber and polymer products 
of the highest quality, it employs an experienced and 
efficient management team backed by an employee base 
of over 450.

The result of a venture between the DSI Samson 
Group and a German manufacturer, Managing Director 
D. K. Rajapaksa notes that the manufacturer’s recent 
recognition at the National Chamber of Exporters of Sri 
Lanka (NCE) 2018 Export Awards was the latest since 
commencing. This marks the fourth consecutive Gold 
award that the organisation has been conferred at the 
Export Awards, in additional to numerous other awards. 

Samson International’s extensive range of products 
includes products suitable for domestic and industrial 
use, and the manufacturer also states that it has the 
capacity to produce technical rubber products and 
customised rubber products to suit customers’ unique 
needs. Among the company’s major product ranges are 
natural rubber hot water bottles, rubber mats, specialty 
mats for different purposes, rubber flooring, sealing rings 
(including food grade seals), PVC pipes and fittings, 
garden, irrigation and industrial hoses, and conveyer 
belts.

In his assessment of Sri Lanka’s export sector, 
Rajapaksa observes that most local exporters continue 
to engage in traditional exports rather than shifting to 
more high tech or value added products. Moreover, there 
is little encouragement to pursue value addition as there 
is almost no differentiation by the government between 
exporters of raw materials and value added products.

“In some countries, the export of raw materials is 
restricted through duties, which results in other industries 
being established to make use of those inputs. But this 
is not being done locally as of late,” he asserts.

One of the challenges associated with exporting is the 
need for certification. Samson International has taken the 
necessary steps to address this, conforming to ISO 9001, 
ISO 14001, ISO 50001, as well as British, European 
and other international standards.

However, Rajapaksa notes that these costs can be 
prohibitive for some exporters: “A certain amount 
of cost is involved in obtaining these certifications, 
which the government has not taken note of. Hence, 
it should step in to support exporters looking to gain 
these accreditations.”

While innovation and R&D are must-haves when 
exporting, accredited labs are also necessary for the 
exports of value added products due to demands for 
certification. “Such facilities are not available in Sri 
Lanka so we need to develop standards and improve our 
institutions,” he remarks, adding that exporters will also 
need aid in obtaining precision equipment for checking 
quality.

In terms of market opportunities, Rajapaksa says 
there is scope for expansion in African markets and 
India although different approaches are required. “We 
have entered the Indian market, which is sizeable. But 
businesses must determine if they will be entering at the 
high, middle or low end of the market,” he mentions.

However, there are risks associated with catering to 
global markets as products need to be manufactured 
to specifications of the export market. And he notes 
that these risks are not mitigated by offering financial 
services through government institutions as they are in 
other countries.

Furthermore, Rajapaksa insists that exporters also 
need a guaranteed local market. Due to the lack of 
minimum quality standards, companies that look to gain 
various quality certifications find it difficult to compete 
with cheaper and lower quality imported substitutes. 
“Competing with imported foreign products in the local 
market while exporting means an increase in the cost 
of production,” he states.

Dr. D. K. Rajapaksa 
Chairman & Managing Director

Samson International  PLC  

Samson International PLC 
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Rajapaksa does not believe that there are many 
opportunities for exporters as such: “If you have a 
product, you have to work hard because everyone is 
looking to enter these markets – it’s very competitive.”

From a policy perspective, he insists that exporters 
need support from the government to facilitate their 
activities. This includes providing aid in establishing Sri 
Lankan exports as a preferred brand, which would result 
in local companies enjoying higher bargaining power in 
global markets. In the current scenario, most Sri Lankan 
manufacturers export under other international brands, 
which means these companies can seek manufacturers 
in countries that are cheaper or charge less in duties.

Rajapaksa stresses the importance of exports for the 
future: “If Sri Lanka wants to survive, it has to export.”

He concludes: “We have the basic requirements 
for exports: shipping routes, good banking and 
communication systems, infrastructure, and an efficient 
airport and ports. There are only a few things that need 
to be done for us to be able to overtake other countries.”

INTERVIEWEE INFO

Dr. D. K. Rajapaksa

Chairman &  Managing Director
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actIVItIEs of thE chaMBEr

NCE CONDUCTS THE VERY FIRST VIRTUAL 
‘PREVENTIVE CONTROLS QUALIFIED 
INDIVIDUAL’ (PCQI) TRAINING PROGRAM FOR 
SRI LANKAN FOOD SECTOR EXPORTERS

The very first virtual PCQI Training Program, 
out of a training series of PCQI’s since 2019 
was conducted from 24th to 26th June 2020, in 

furtherance of its Value Added Services to Exporters in 
the Food sector.   The USA which is an important as well 
as the biggest Individual Export Market of Sri Lanka, has 
made the Certificate related to this training mandatory 
for Food Safety Professionals in Export Enterprises in 
the Processed Food Sector, for their products to enter 
the USA market.

The training curriculum of the PCQI has been 
developed by the Food Safety Preventive Controls 
Alliance, which is a body of the Food and Drug 
Administration (FDA), to facilitate the implementation 
of the Food Safety Modernization Act (FSMA).   The 
objective of the Training is to deliver the Standard 
curriculum to the participants who are Food Safety 
Professionals employed in Export Oriented Enterprises 
in the Food Sector.    

Participants from the Tea, Spices, and Coconut products 
Sectors as well as Fresh fruits & vegetables Industries 

benefitted from the virtual training 
program.   The training was delivered 
by Ms. Kema Vasenth, Executive of the 
Chamber who is a Lead Instructor for 
Preventive Controls for Human Food.   
Kema is a qualified FSSC 22000, ISO 
9001 and Ethical Trade Auditor. She has 
experience in Quality Assurance, and 
Food Safety Management Systems in 
the Food Industry.   She is also actively 
involved in Certification Activities on 
Ethical Trade, developed by the NCE.   
Kema has conducted several Training 
Programs to help food exporters to the 
USA to meet Compliance requirements. 

The Training Curriculum was delivered through the 
zoom online platform.   Group activities, exercises, and 
Discussions, were included in the Training Program, to 
enable participants to address any difficulties encountered 
by them in implementing FSMA Regulations.   As such 
they were able to acquire knowledge as to how they could 
mitigate the issues related to  the Regulations.   The 
facilitation techniques utilized by the Trainer included 
Group Discussions, case Study Presentations, and 
Discussions, as well as the address of issues related to 
the practical implementation of some of the topics of 
the training, by the Trainees.   

On completion of the training, participants were able 
to acquire foundation knowledge to develop, implement, 
and to maintain the food safety plan required by the 
FDA, under the FSMA Regulation.   The objective of 
the training is also to fulfill the requirement of the FDA, 
that Food Exporting Enterprises should at least have one 
PCQI qualified Professional in their Enterprises, which 
will provide a competitive advantage to Sri Lankan Food, 
and Beverage Exporters to the USA.
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WEBINARS 
CONDUCTED 
BY NCE
Webinar on ‘Insight from the Australian Market’

Chamber conducted a webinar on 30th June 2020 
(Tuesday) in support of the member exporters 
to expand their market share in the Australian 

Market. On our invitation, Mr Kapila de Silva – NCE 
Foreign Trade Representative from Perth, Mr Jayampathy 
Arambepola – NCE Foreign Trade Representative 
from Melbourne, Mr C . Guhashanka - NCE Foreign 

Trade Representative from Brisbane joined the webinar 
together with  Mr Abdul Raheem , the Commercial 
Officer from the Sri Lankan High Commission in 
Australia as panelists.  

They shared with the audience the market insights for 
Sri Lankan Products and also highlighted the emerging 
demand for new products and services from Australian 
consumers under the new normal

Webinar on ‘Access to the EU market and 
underutilization of GSP plus’

This webinar was held on 28th October 2020 on 
zoom platform with the guidance and support from 
Sri Lankan embassy in Belgium together with a other 
panelists who shared their views on the subject matter. 

The areas of Reasons for underutilization of GSP plus, 
Non-tariff barriers in exporting to EU markets, Latest 
market trends/demands in EU, Winning strategy for 
FDI’s, were highlighted during the webinar.

 The following panel members contributed towards 
the forum. 

•  Her Excellency Mrs Grace Asirwatham – 
Ambassador of Sri Lanka to Belgium and European 
Union

•  Mr Somasena Mahadiulwewa – Director of 
Commerce – Head of Bilateral Affairs Division – 
Department of Commerce

•  Mr Sanjaya Samararathne – Chief Financial 
Officer of Global Rubber Industries (Pvt) Ltd

•  Mr Sarada de Silva – Chairman – B Darsin de 
Silva & Sons (Pvt) Ltd

Webinar on ‘Strengthen and promote economic 

and business relations between Sri Lanka & UK’

A webinar was organized by NCE to discuss economic 
and business relations between Sri Lanka and UK in 
view of post Brexit was supported by the Sri Lankan 
embassy in UK. A prominent team of panelists were 
invited to contribute for the discussion headed by Her 
Excellency, Mrs Saroja Sirisena, Sri Lankan High 
Commissioner to UK followed by Dr Lakmini Mendis, 
Minister Commercial, SLHCL and Mrs Roshanie 
Jayasundare Moraes, President – Council for Business 
with Britain. This was held on 16th September 2020 
on zoom platform. 

Following areas were discussed during the forum.

•  General overview of how Sri Lankan exports to UK 
been affected due to COVID-19,highlighting Apparel 
Sector as well as other main exports to the UK Market 
Travelling & engaging in Business in UK 

•  Post Brexit and new tax regime introduced by UK

•  Role of CBB/Initiatives Taken/CBB views on Brexit/
CBB & NCE potential partner program 
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STRATEGIC 
PARTNERSHIPS 
ENTERED INTO BY 
NCE 
Partnership with Scanwell Logistics Pvt. Ltd

NCE joined hands with Scanwell Logistics Sri Lanka, 
pioneers in global logistics, on a strategic partnership 
to support the Export Industry of the country. Under the 
partnership agreement Scanwell Logistics will be one of the 
strategic sponsors of many events and forums conducted 
by the Chamber in support of the member exporters and 
export industry of Sri Lanka. The partnership agreement 
has been signed in September 2020 and will be valid for 
a period of one year, renewable thereafter with mutual 
consent between the partners to the agreement. Scanwell 
Logistics provides end to end logistical solutions on a 
regional and international scale with over 37 years of 
accredited expertise.       

Renewal of Partnership with Ernst & Young (E&Y)

The NCE entered into a Strategic Partnership with the 
well-known Multinational Audit Firm E&Y in 2016 for 
a period of five years, wherein E&Y assisted the NCE 
to prepare an Operational Manuel to make it highly 
professional in the delivery of services to Exporters. In 

2017 E&Y came on board to assist the NCE by providing 
professional inputs for the judging process of the Annual 
Export Awards, and as a facilitator to the Independent 
Panel of Judges to ensure transparency, and integrity 
in the selection of Award Winners.   This professional 
input has been continued annually for the Awards event 
up to 2020, through a Collaborative Agreement, which 
the NCE renewed in 2020.   Further E&Y entered into a 
separate Agreement with the Chamber as its ‘Strategic 
Knowledge Partner’

Partnership with JDC Printing Technologies (Pvt) Ltd

NCE entered into a Strategic Partnership with JDC Printing 
Technologies  (Pvt) Ltd, a partner for world renowned 
Konica Minolta in September 2020 and the agreement 
signed between parties at NCE business premises. As a 
market leader in the printing and packaging industry for 
the last 40 years, JDC Printing Technologies together 
with Konica Minolta Business Solutions Asia Pte Ltd 
will be a strategic partner for many forums conducted 
by NCE during the validity period of the agreement. 

Partnership with Mobitel (Pvt) Ltd 

NCE signed the Partnership Agreement with Mobitel for 
the 27th consecutive year under a premium sponsorship of 
the prestigious Annual Export Awards 2020, the flagship 
event of the Chamber. Mobitel has been the main sponsor 
of this significant event for the since 1993 and continues 
to patronaise NCE Awards with their solid presence to 
support the exporters of Sri Lanka. 
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JOIN WITH NIOE 
TO INCREASE 
YOUR KNOWLEDGE 
AND ACQUIRE A 
PROFESSIONAL 
QUALIFICATION IN 
“INTERNATIONAL 
TRADE”

The National Institute of Exports (NIOE) 
is the Educational arm of the National 
Chamber of Exporters of Sri Lanka 

(NCE) and was set up to develop Professional 
Skills through training and provide professional 
qualifications in the field of International Trade. 

NIOE is accredited and recognized by the Tertiary 
and Vocational Education Commission (TVEC) 
of Sri Lanka and is also endorsed by the Sri Lanka 
Foundation (SLF) which is a State Organization.  

Diploma in International Trade Management 
(DITM)

Training and Development is a vital tool to have 
an educated, well-trained and knowledgeable 
team of employees which will have a direct impact 
on employee productivity. For this purpose, the 
NIOE offers a recognized qualification- Diploma 
in International Trade Management. (DITM)

In view of the present challenging environment 
due to COVID 19 crisis, the access for academic 
and professional education for students has 
drastically been changed. In light of this situation, 
the NIOE has decided to conduct its Diploma 
programme online, as an adaptive mechanism with 
specific number of lecture hours for completion 
by students.

The NIOE Diploma is designed with post COVID 
strategies for businesses to navigate towards high 
productivity and long-term sustenance.  

Students who acquire the above qualifications 
will have good prospects in seeking rewarding 

employment in Export Oriented Enterprises 
which are in need of qualified and skilled young 
people to fill positions for their export activities. 

e-learning Course on Cross-border Trade 
Procedures for Sri Lankan Exporters".

Under the framework of the EU-Sri Lanka Trade-
Related Assistance program and in collaboration 
with the International Trade Centre (ITC), the 
National Institute of Exports (NIOE) has been 
conducting an “e-learning Course on Cross-border 
Trade Procedures for Sri Lankan Exporters" since 
2018. 

The course aims to introduce the procedural 
and regulatory aspects of exporting in the Spice, 
Garments and Fresh and Processed Food Sectors 
in Sri Lanka; thereby paving the way to increase 
the competitiveness of Sri Lankan SMEs in the 
regional and EU markets.

The online course which can be completed 
from home or workplace will be conducted 
by professional trade experts. Students who 
successfully complete the course will be awarded 
a Certificate of Achievement.

NIOE is of the view that this is an ideal opportunity 
to expand ones knowledge in International Trade 
Management, especially related to changing 
dynamics of global trade. If interested in joining 
this online diploma programme or the  e-learning 
Course or would like to provide a learning 
opportunity for your employees, we request you 
to send us an email to nioe@nioe.lk to receive 
further details. 
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The Tourism industry is one of the worst affected 
economic sectors due to the outbreak of 
COVID-19. According to the World Tourism 

Organization, countries have to expect around 80% 
decline in tourist arrivals during this year around the 
world, which in turn puts 100 -120 million jobs at risk. 
Tourism is a major source of employment, and foreign 
exchange earnings for many developing countries, and in 
certain case for developed countries as well. Therefore, 
the unprecedented decline in the tourism industry due to 
COVID-19 exacerbates the global economic challenges. 
Due to the labor intensive nature of the tourism industry, 
possible job losses are higher than in other sectors. In 
fact, the scale of imminent job losses in the tourism 
industry due to COVID-19 is not visible yet due to the 
support extended by National Governments.

Decline in the Tourism Industry in Sri Lanka

Tourism is Sri Lanka’s 3rd largest foreign exchange 
earning sector, with workers’ remittances and the export 
of textiles & apparel occupying the first and second places 
respectively.  According to the statistics compiled by 
Sri Lanka Tourism Development Authority (SLTDA), 
foreign exchange earnings from tourism was USD 3.6 
billion in 2019, while the tourism industry accounts for 
4.3% of the GDP. The Tourism Industry is an important 
source of employment, as 402,607 people are engaged in 
direct and indirect employment opportunities generated 
by tourism as per the data compiled by the SLTDA.

However, after the outbreak of COVID–19, there have 
been no tourist arrivals to the island. Even during the 
first quarter of 2020, there was a drastic reduction in 
tourist arrivals due to the COVID pandemic as illustrated 
in table 01.

Table 1: Impact of COVID-19 on tourist arrivals to 
Sri Lanka

Month 2019 2020 Change as 
percentage 
2019/ 2020

January 244,239 228,434 (6.5)
February 252,033 207,507 (17.7)
March 244,328 71,370 (70.8)
April 166,975 - -
May 37,802 - -

(Source: SLTDA, 2020)

As indicated in table 02, earnings from tourism 
have decreased by 63% from January to September 
2020 in comparison with the corresponding period for 
2019. On the other hand, the exports sector has shown 
impressive resilience whereas workers’ remittances 
have been increased marginally.  (The reasons for the 
marginal increase need to be discussed in a separate 
article). Accordingly, in comparison with external sector 
performances such as exports, tourism seems to be the 
hardest hit sector. 

Table 02: Performance of selected economic sectors

Description Jan-
September 
2019 (USD 
millions)

Jan-
September 
2020 
(USD 
millions)

Change (%)

Earnings from 
Tourism

2,594 956 -63.1%

Merchandise 
Exports

8,984 7,445 -17.1%

Workers’ 
remittances

4,930 5,049 2.4%

(Source: CBSL, 2020)

Ongoing issues such as pay cuts, retrenchments of 
workers, and temporary closures of tourism enterprises 
are sending ripples through the industry. Those employed 
in small and medium level tourism enterprises are 
experiencing many hardships including indirect/
independent workers such as safari jeep drivers, tourist 
guides, handicraft sellers etc.  A rapid assessment 
undertaken by the UNDP together with the SLTDA 
on the tourism sector indicates that 67% of those who 
have lost their jobs are women. Although the authorities 
have introduced various relief measures such as debt 
moratoriums, and working capital loans at concessionary 
rates, despite the limited fiscal space (budget constraints) 
it will be very challenging for the industry to survive 
until a vaccine is successfully administrated to overcome 
the corona virus. 

Responsive Measures adopted Globally

Some responsive measures adopted by various countries 
can be enumerated as follows. 

(a)The Majority of countries have introduced “Stimulus 
Packages” for the tourism industry which consist of 
measures such as concessionary loans, deferment of 

wIdEsprEad

coVId-19 and recovery 
of the tourism Industry

Research Analyst – Lanka Market Space

By Mr. Eranda Roshan Fernando
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tax payments, wage subsidies (grants to meet a certain 
percentage of salaries of workers) etc. The Stimulus 
Package is one of the widely used responsive measures 
across the world to protect the tourism industry. Stimulus 
Packages are mainly focused on small and medium level 
tourism enterprises. Some countries (eg: Germany & 
Italy etc.) have gone to the extent of providing financial 
support for their National Carriers as well.

(b) The world Tourism organization points out that, 
establishment of health and sanitary protocol/certification 
is one of the responsive measures adopted by various 
countries with a view to restoring the confidence of 
travelers. The SLTDA has introduced the “Safe and 
Secure” certification which is issued after the assessment 
of compliance with health guidelines by registered 
tourism service providers. 

(c) Training and Up Skilling workers – Many countries 
have offered training programs for workers including 
laid off workers.  According to the Ministry of Tourism 
of Cambodia, they have conducted re-skilling and up- 
skilling programs for tourism workers including laid off 
workers with the support of other stakeholders. Many 
other countries such as Thailand, Portugal and Israel 
have also conducted training programs online including 
web based courses for hoteliers, travel agency operators, 
tour guides etc. In certain instances, to be entitled for 
the wage subsidy provided by the Government, workers 
have to attend specified training courses.  

(d) Lithuania has implemented an interesting initiative 
to protect the interest of travelers immediately after 
the outbreak of COVID-19. According to the Ministry 
of Economy and Innovation of Lithuania, the country 
has created a “travel guarantee fund” to compensate 
for losses incurred by tourists as a result of insolvency 
of tour operators.

(e) Promoting Domestic Tourism – Domestic Tourism 
is a key factor to support  recovery in the short term, 
and also in the medium term. Due to international travel 
restrictions, hotels and travel agencies are focusing on 
the domestic market by offering discounted rates. In 
Sri Lanka too, there was a sudden boom in domestic 
tourism after the first wave of COVID-19 was controlled. 

(f) Generating alternative revenue through different 
systems such as “Pay it forward Scheme” – Tourism 
industry operators mainly hotels and travel agencies can 
sell vouchers at discounted rates which can be re-deemed 
06 months or even one year later once the present crisis 
is contained to some extent with the intervention of a 
vaccine. The pay it forward scheme was introduced in 
Manchester, UK in March 2020 immediately after the 
outbreak of COVID-19.

(g) Hosting virtual tours, online yoga classes, online 
cooking programs etc.   In Sri Lanka, the SLTDA has 
initiated a “Couch Safari” Program that features popular 
national parks. These virtual tours can be hosted by 
individual tourism enterprises which enable them to 
generate revenue by charging a fee.

(h) Tax reliefs and waving off/deferment of other 
fees – This can be considered as part of the stimulus 
packages mentioned earlier. The SLTDA, announced 
the waving off of the annual registration fee of all 
tourist establishments immediately after outbreak of 
COVID-19, as a relief measure.

(i) Re-deployment of resources in the tourism industry 
in the short to medium term to generate revenue and 
to ensure survival. 

(j) Attract tourists in small groups subject to health 
protocols – Some countries such as Thailand are taking 
initiatives to re-open borders for tourism. However, the 
success of such moves is doubtful because travelers 
have to spend the specified quarantine period, and also 
conform other health guidelines, which is likely to 
increase the cost of travel. Those who can afford the 
cost of such an arrangement tend to fall into the age 
group that has been identified to be more vulnerable to 
the corona virus.

(k) Many countries have appointed Working 
Committees & Task Forces to look into the issues 
experienced by enterprises throughout the Tourism 
Value Chain and prepare recovery plans. 

(The writer is a postgraduate qualified socio-economic 
policy researcher, can be contacted viaeranda1700@
gmail.com). This article originally published in Daily 
FT 24th November 2020.
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how Export 
Businesses 
should navigate 
during the 
pandemic for 
success in 2021 
and Beyond.
 

COIVD is here to stay, Social Distancing is not a 
buzz word, uncertainty is at its peak however the 
export business in Sri Lanka must learn to live, 

overcome, compete, adapt and thrive to be relevant in 
international markets in 2021 and beyond.

Export business is vulnerable to many external factors, 
not limiting to the PESTEL factors. Export business 
change comes in many forms; technology, new product 
development, digitalization, competition, and of course, 
the world crisis we speak of now. 

During the pandemic, export businesses need to realise 
that while the business flow is irregular or at a complete 
standstill, nurturing stakeholder relationships now is 
more critical than ever. While people have to socially 
distance themselves, businesses, and brands must get 
closer to customers & consumers (B2B and B2C alike), 
vendors, and investors. 

"It's like a marriage; where you agree to stay in good 
times and in bad. Especially in times of bad, staying 
closer makes the bond everlasting.”

For instance, research done in the US has shown, 63% 
believe that their country will not make it through the 
COVID-19 crisis without brands playing a critical role. 
So, it is undeniable that brands play a pivotal role in 
people’s day to day lives of B2B and B2C businesses. 

The big question is how can export businesses, 
navigate during the pandemic for success in 2021 and 
beyond.  

1. Care before profit - This simply means Go beyond 
the call of duty, how can an export brand go beyond its 
usual business duties to support customers, partners, 
and vendors globally.    

This has been displayed by MAS providing 
complimentary mask to its business partners, and at a 
critical juncture they switched from fashion and sports 
garments to produce Personal Protective Equipment 

Image: Export Businesses Guide to Navigate During the Pandemic for Success In 2021 And Beyond 

Wilfred Sarath Eranga 
Perera

Chartered Marketer, MBA 
(UWTSD), Dip MCIM (UK), 

AMSLIM (SL), BIT (Aquinas, 
SL),  PMP (PMI, USA), 

Sarath Perera is an award-winning global marketer and 
management professional, consultant, author, lecturer, 
speaker, traveller, and a fitness and wildlife  enthusiast.

Currently heading the global marketing function for a leading 
multinational IT company with presence in over 40 countries 
including; United States, Australia, Singapore, Malaysia, South 
Africa, India, and Sri Lanka, backed with experience and 
exposure in management, advertising, sales and marketing.
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(PPE) for the needs of the country. 

Ceylon Arrack and other global distilleries brands 
switching gears to make hand sanitizers are also notable 
examples to support beyond the usual business call. 

This concept is called "Care before profit". You cannot 
reap profits without caring. 

2.  Out-of-the-box Comms – This is simply how 
does your communications break the clutter from other 
campaigns globally. This does not mean you invest in 
communication media. This means how much media 
value can you earn for the company with creative 
Commmunications. 

This is a big challenge for the management and the 
marketing team. 

To further break it down, Communications must be
• Relevant 
• Timely 
• Audience centric 
• Bigger in purpose  
• Not done before 

Simply a brand must think, how can I make my brand 
stand out and look relevant in the current context.    

Global brands such as Coke, McDonald’s, Audi 
supported social distancing via embracing the social 
distancing concept to logos and marketing material to 
be relevant by distancing their logo. 

On the flip side, breaking clutter , BoardPAC was the 
World's first brand to 'connect' the logo while endorsing 
‘SocialDistancing”. They Instantly changed its logo to 
show support and create awareness in social distancing 
during the COVID-19 pandemic. They were the only 
brand to bring the logo closer. BoardPAC simply said 
we embrace social distancing by connecting boards on 
a digital platform globally. This marketing stunt gained 
traction internationally and the campaign was featured 
in a book “Rising in crisis”.

 3. Sustainable mindset – No explanation is required; 
the consumer (B2B & B2C) and partners globally now 
demand sustainable brands/business. COVID or not, at 
this crisis juncture, where cash is king, corporates should 

not deviate from their sustainable mindset. 

This is beyond instant profit. Focus on people and the 
planet, and the profit will come through. Sustainability 
is the new business license for 2020 and beyond!

4. Employees first – Customer is no more the king, 
treat your employees as kings, they will in return treat 
your customers as kings. This mentality is a must for 
any business success. 

With the pandemic yes, many businesses had to pay 
cut and ‘downsize’ or better put 'right-size' the business 
due to cash flow management which was inevitable. 
However, businesses now must work with the employees 
in finding success. 

Brands like Google provided its employees with an 
allowance of $1,000 USD to buy necessary equipment 
and office furniture to make work from home comfortable. 
Supporting employees show that they care, which 
strengthens the brand image. This shows confidence 
to investors, partners, and customers.   

5. The 3C’s - Which is Communicate, Communicate, 

and again Communicate. Cannot emphasise enough the 
importance of business doing the 3C. A recent research 
done in the USA has shown, that 85% of consumers 
find it reassuring to hear from brands and want to know 
what they’re doing in response to the pandemic, and if 
they’re donating goods and services.

Leave no room for assumption. Communicate and 
update investors, partners, customers, and employees.  

This is how export businesses should navigate during 
the pandemic for success in 2021 and beyond. Good 
luck! 

Remember, don’t hope for change, change for hope.

Image: Connecting Boards Together Campaign by BoardPAC  

“Google is giving employees who work from 
home during the COVID-19 pandemic $1,000 
allowances to cover equipment costs”, - CEO 
Sundar Pichai
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impra@impratea.lk, imperialtea@impratea.lk, www.impratea.com, www.imperialteasgroup.com
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	Developing our own Intellectual Property (IP)  will be a tremendous  boost for the export market.
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